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OPERATIONAL DEFINITION OF TERMS

Entrepreneur Training

Financial Performance

Micro-finance Mobile Services

Mobile Credit Facilities

Includes initiatives and courses that are
delivered using mobile devices to equip SMEs'
managers, owners and workers with knowledge
and skills needed to identify opportunities,
develop business ideas and manage resources

effectively to create and grow SMEs.

Is a measure of financial health of the SMEs. It
is the ability of SMEs to generate profits and
sustain growth. The measures of financial
performance. Financial Performance was
measured using Return of Assets (ROA) and
Return on Investments (ROI).

These are micro-finance services provided
through mobile platforms to the SMEs.These
services include mobile banking, mobile
payments, mobile credit, and savings facilities,
aimed at enhancing financial performance for
SMEs.

These are loans and credit services provided

through mobile technology. They were
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Mobile money transfer/

payments

Mobile Savings

Small and Medium Size

Enterprises

measured the volume of credit accessed, the
frequency of borrowing, and the impact of
mobile credit on business expansion and

financial performance.

The money transfer and payment services offered
by mobile platforms. They were measured by
transaction volumes, transaction speeds, and cost
reductions.
These are how stakeholders in SMEs iuse
mobile device access to savings accounts and
other savings products. This was measured by ,
how much money they saved, and how secure

and convenient they utilizing mobile savings..

These are businesses characterized by their
moderate scale of operations, typically
employing a limited number of workers and
generating moderate revenue. In Trans-nzoia
county,SMEs are vital contributors to local

economic activity and community development.
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ABSTRACT

Small and medium-sized enterprises are major drives of economies worldwide
constituting more than ninety percent of the industries in both developed and developing
economies. However the financial performance for most small and medium-sized
enterprises is declining in most economies including Kenya due various factors including
shift from being product-drive to market-driven to meet their complex financial needs.
Globalization, technological advancements, competition, capital adequacy and lack of
financial inclusion pose significant challenges to financial viability and growth of the
enterprises. Despite several challenges small and medium-sized enterprises continue to
play major roles to economies. This study investigated mobile microfinance services and
financial performance of small and medium-sized enterprises in Trans-Nzoia County in
Kenya. The specific objectives included mobile credit facilities, mobile savings services
and mobile money transfer or payments on financial performance of small and medium-
sized enterprises. The study further explored how entrepreneurial training moderated the
relationship between mobile microfinance services and financial performance of the
small and medium-sized enterprises. The study was anchored on the resource-based view
theory, modern portfolio theory, Modigliani and Miller’s capital structure theory, and the
financial growth nexus theory from 2018 to 2023. The study employed descriptive
research design, targeting 197 small and medium-sized enterprises in Trans-nzoia
County. Small and medium-sized enterprises owners served as the unit of analysis, and
respondents were selected through simple random sampling methods. Primary data was
collected using a closed-ended, semi-structured questionnaire utilizing a five-point Likert
scale. The study ensured validity by achieving a satisfactory construct score of 0.7 or
higher. Quantitative data was analyzed through descriptive, correlation and multiple
linear regressions, and all ethical considerations were adhered to. The study revealed
significant relationships between mobile microfinance services and small and medium-
sized enterprises financial performance. The moderating effect of entrepreneur training
was also tested and confirmed to influence this relationship. The recommendations
highlighted the need for further studies to explore additional factors influencing small and
medium-sized enterprises performance, as well as the importance of enhancing financial
literacy and entrepreneurial training to maximize the benefits of mobile financial services
for small and medium-sized enterprises.
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CHAPTER ONE

INTRODUCTION

1.1 Background to the Study

Small and medium-sized enterprises (SMEs) are crucial to economic development
because of their significant contributions to the economy for their ability to meet
consumer and industrial needs, enhancing economic stability and reducing income
disparity (Kaplinsky & Morris, 2019; Lu et al., 2021). By creating job opportunities and
developing an experienced staff that supports future industrial growth, these businesses
also significantly contribute to the fight against unemployment (Nursini, 2020; Misra &
Mohanty, 2021). Furthermore, to maintain competitive economies, SMEs play a critical
role in fostering entrepreneurial talent and embracing technological advancements (Del-

Guidice et al., 2021; Rauch et al., 2020).

In USA SME:s constitute businesses with up to 500 or fewer employees representing 99.9
% of all US businesses, and in terms of job creation from 1995 to 2020, SMEs have
accounted for 12.7 million jobs compared to 7.9 million jobs attributed to large
enterprises. In addition to creating jobs, SMEs help the USA economy by fostering
community growth, career advancement, and enhanced public services through taxes and
paychecks. They also form the basis of growth in the economy (Willetts and Atkins,

2023: Jhamb & John, 2022).

In UK 99% of the enterprises of are SMEs, with over 5.7 million of them operating
nationwide (Mwale, 2020). SMEs in UK and other European countries are businesses
with 250 or fewer employees and such businesses are categorized with annual turnover

40 million pounds and a balance sheet total not exceeding 34 million pounds (Bassi &



Guidolin, 2021). As remarked, SMEs, in the past five years, have created more than 2
million jobs, and currently the employment creation via SMEs stood at 16.3 million jobs
representing 60% of all jobs in UK. In essence, SMEs having been identified as the
ladders of high-income economies are leaning to attain economic development and

prosperity (Cinar & Bilodeau, 2022: Purwandani & Michaud, 2021).

In Africa SMEs have also been recognized as a factor for economic growth and
development in the context of low-income economies (Okoye, et al., 2023; Opute, et al.,
2021). In Nigeria SMEs totaled to 99% of all companies and contributed to 87% of
employment in manufacturing and agricultural sector in Nigeria, and also accounted for

10% contribution to Gross Domestic Product (GDP) (Eniola, et al., 2019).

In Kenya SMEs have not only contributed to employment creation but also enhance
economic prosperity to both individual business owners and government (Assimwe,
2021; Alumasa & Muathe, 2021; Omondo & Jagongo, 2018). In the context of Africa,
however, the underwhelming performance of SMEs has made it difficult to reap its

benefits (Eniola, et al., 2021; Muturi & Njeru, 2018; Rotich, et al., 2015).

The World Bank (2022) states that SMEs are essential to Kenya's economic structure,
accounting for more than 80% of the workforce and roughly 33% of the GDP of the
nation. Despite their importance, SMEs in Kitale Town, Trans-Nzoia County, face
significant challenges impacting their performance. Recent statistics indicate that
approximately 70% of SMEs in Kenya struggle with access to finance, which directly
affects their operational efficiency and growth prospects. Llack of adequate financial
resources hinders SMEs from investing in essential infrastructure and technology, thereby

impacting their overall performance and sustainability (KNBS, 2023)
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Moreover, the economic impact of SMEs extends beyond job creation to include
substantial contributions to local economies. In Kitale Town, SMEs are central to local
economic activities, yet recent studies highlight that many of these enterprises report low
growth rates and high failure rates, primarily due to limited access to microfinance
services and market volatility (Omondo & Jagongo, 2023). Since SMEs are thought to be
essential for poverty reduction and promoting economic development in Kenya. As
noted by the International Finance Corporation (IFC, 2023), SMEs in Kenya face barriers
such as inadequate financial services, which impede their ability to thrive and compete

effectively.

The performance of SMEs in Trans-nzoia County is indicative of broader challenges
faced by similar enterprises across Kenya. Recent reports emphasize that enhancing
access to microfinance mobile services can significantly improve SMEs' financial
performance by providing them with better liquidity and financial management tools

(KIPPRA, 2024).

1.1.1 Microfinance Mobile Services

Microfinance mobile services are microfinance services provided through mobile
platforms to the SMEs.These services include mobile banking, mobile payments, mobile
credit, and savings facilities, aimed at enhancing financial performance for SMEs.
Microfiannce Mobile services are specialized banking services for individuals or low-
income earners, reason being to a large number, the SME's are structured for small
balance account service provision which in most cases not accepted by main stream
banks due to the smaller transaction fees charged in comparison to the mainstream

financial sectors. Therefore, the microfinance provides financial services which include



loans and deposits to low income earners, and the self-employed people who assumed to
be neglected by the banking institution. In terms of transformation on mobile money
transfer/payment, it has been reported that SME's are still lagging, a negative impact
leading to declined performance. There is very little literatures on consequences,
challenges and antecedents in mobile money transfer/payment of SME's banking sector,
despite the economic impact it has on financial performance(Agbim, 2020; Nkwabi &

Mboya, 2019).

SME's in a global market are presented with new emerging opportunities that can be
capitalized as a competitive edge in terms of improved product process and innovation of
services and product in both local and international environment, Shirokova, Osiyevskyy,
Laskovaia, & MahdaviMazdeh, (2020). The transition tracing back to the rising use of
mobile money transfer has been rapid and has penetrated globally from 1999, 60 million
customer subscriptions by 2011 an outstanding growth in comparison with other
technology adoption, (Shirokova, et al., 2020). Therefore, the conceptualization of money
transfer has been defined in extant literature as set off activities, facilities or products
implemented by microfinance institution that enable sending and receiving money from
one location or globally, (Must and Ludwig, 2010, Davidson & Penicaud, 2011,
Shirokova, et al., 2020, Sun, Maksimov, Wang, & Luo, 2021). Other than lending, the
microfinance services may also include financial and business education as well as

offering checking and savings.

It has been evidenced in the past studies that the mobile services / m-banking has been of

significant on boosting the operational efficiency of SMEs and as well as minimizing or



reducing the cost when compared with the traditional banking especially in the Kenya
context. Despite the advantages associated, the mobile money transfers or payments are
still facing limitation in terms of acceptance, hence limited user in making the
transaction. The other limitation can also be on battery life and the need to make device
charged all the time, (Agbim, 2020, Mararo, 2018). Unlike banks, which typically do not
offer small credit or loans, these institutions provide and expand credit facilities in
response to the needs of their clients, this is a solution to the poor who can access the
fund as well as improve the growth of capital, (Bosire, & Ntale, 2018, Audu, Abubakar,
& Baba, 2021). Mobile money transfer measured using electronic fund transfers, online
payment services, digital currency and unified payment interface. The variable of Mobile
Transfer/Payments within the context of microfinance mobile services represents the
digital transactions and payment mechanisms facilitated through mobile platforms.
Various studies have delved into the conceptualization of mobile payments in
microfinance. Kabinga-Makwara and Nandonde (2017) emphasize the transformative
potential of mobile payments, noting its ability to enhance financial inclusion and reduce
transaction costs.

Nevertheless, Song and Zhang (2018) provide a critical analysis of the difficulties that
come with the widespread use of mobile payments, such as security worries and legal
issues. Money transfer is the transfer of funds from the client credit cards bank account
either for purpose of making some transactions or purchase, Masocha, & Dzomonda,
(2018). Government subsidies, social security, financial aid and welfare are some of the
examples of transfer of payments from the traditional perspective the main types of

transfer of payments are checks, credit cards, debit cards and cash, but with the



innovation and advancement of technology, the digital mode of payment has taken shape
and has popular in the modern times, Talom, & Tengeh, (2019). Among the digital
transfer of payments are electronic transfers, digital currencies, and online payment
services. The transfer of fund using electronic banking from one country to another or
within a country via the use of internet connection is what has been referred to as mobile
money transfer/payment where transfer takes place instantly or immediately within

seconds, Mararo, (2018).

Mobile Savings, another dimension of microfinance mobile services, involves the use of
mobile platforms for savings-related activities. Conceptually, this variable encompasses
various account types, from group savings to complex investment accounts. Jack and Suri
(2014) highlight the positive impact of mobile savings in fostering a savings culture
among individuals with limited access to banking services. However this might depend
on socio-economic factors and individuals' financial literacy. There is need for a nuanced
understanding, considering both its potential benefits and the contextual challenges
associated with the diverse forms of mobile savings.

Mobile saving from studies has been found of late to be recognized as a result of its
significant in micro financing (Audu & colleagues, 2021).This type of saving is a tiny
micro saving that consists of a small number of timely deposit accounts opened for low-
income people to use as a source of future funds. In order to prevent financial waste, the
minimum account balance requirement is waived; therefore, the emphasis is once more
on saving money. It is one of the most convenient and secures way of getting to manage

financial services on the go via use of apps without having to visit the financial branch or



ATM Bosire, & Ntale, (2018). The mobile service has from the record tested to be
boosting efficiency and worked well on cost minimization especially on financial

institutions as compared to the traditional banking, (Kumar, and Subramanian, 2012, In

Existing research has shown a relationship between some SMEs' financial growth and
their liquidity level; therefore, it is advised that businesses with higher levels of
investment (high liquidity level) continue to fund projects at the same rate (2010).
According to his theory, these businesses need a lot of tactics that enforce consistent
saves in order to balance their profit-investment projects and maximize growth through
savings initiatives that reinforce SMEs' capacity for saving. SMEs have been advised by
certain studies not to place too much emphasis on their liquidity ratio, as this may lead to
problems with not making prudent cash flow decisions. Saunders, Goregaokar, and Gray
(2012). One may save money for a variety of purposes, including retirement, schooling, a
dream home or vehicle, a trip, or even just to pay for a down payment on a property.
Typically, this sum represents what remains after expenses. One conventional method is
to use a savings account, where the financial organization offers a tiny interest rate in
exchange for storing your funds (Akasamire, 2010, Bosire, and Ntale, 2018). This study's
mobile savings were determined by group savings account, locked savings account, retail

credit account and complex investment account.

Mobile Credit Facilities constitute the third dimension of microfinance mobile services,
encompassing various types of credit arrangements facilitated through mobile platforms.
.Blumenstock et al. (2015) provides insights into the positive outcomes of mobile credit
in enhancing access to credit for SMEs. However, Bateman (2010) offers a critical

perspective, questioning the sustainability and potential debt-related challenges



associated with mobile credit. A mobile credit facility is a financing arrangement that
offers small loans, often known as microcredit. Either a relationship model or a collective
model applies to these loans. A long-term facility utilizing capital expenditure funded by
financial institutions, or a short-term facility utilizing working capital that involves

paying bills and creditors, can be provided by the credit facility.

Trade facilitation and job development are aided by mobile credit facilities and SME
performance in developing economies, particularly in Kenya. The existing literature has
documented persistent declining and poor performance as well as the struggle to continue
with their operations, while others are dying out by going out of business, even with the
measures put in place as interventions to boost growth on such firms (Mararo, 2018,
Alumasa, & Muathe, 2021 Egan, 2022). Installments, committed facilities, revolving loan
facilities, and retail credit facilities are used to measure mobile credit facilities. SMEs
personnel do not have adequate knowledge to embrace the benefits that come with
technology (Patma et al., 2021; Tajvidi & Karami, 2021). Therefore the researcher
intends to undertake an empirical study to interrogate the microfinance mobile services,

and financial performance of SMEs in Trans-nzoia County, Kenya.

1.1.2 Financial Performance of SME's in Trans-Nzoia County.

Financial Performance of SMEs is complex given a number of factors determining it and
complexity in its assessment which incorporates a range of approaches and metrics.
Research in the area (Jones & Smith, 2021; Brown et al., 2022) stresses the significance

of using ROI and ROA to evaluate the financial outcomes of SMEs.

Utilizing financial indicators, which demonstrate the soundness and stability of an

organization's finances, is one of the primary elements of performance measurement.
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Kaplan and Norton (1996) highlights the significance of financial metrics, such as
revenue growth, profitability, and return on investment, in assessing an organization's
overall performance. These indicators offer quantifiable, quantifiable insights into an
organization's sustainability and financial success. Metrics related to environmental
sustainability, corporate social responsibility, and community involvement can be used to

understand an organization's performance in its entirety.

SMEs have demonstrated a decline in their financial performance. It is noteworthy that
the non-performing ratio to gross loans for SMEs has improved by 3.1%. This concerning
trend has prompted calls for financial management intervention for growth and
sustainability of SMEs (Pearce et al., 2011). The contrasting trajectories highlight the
need for targeted strategies to support the resilience and prosperity of SMEs in Kenya, a

vital component of the country's economic landscape.

Therefore from the aforementioned backdrop, the study determined the effect of Mobile
Services and financial performance of SMEs in Trans-nzoia County in Kenya.
Additionally, on the context of extant literatures, it’s evident that researchers employed
the nature of financial metrics in its effort to establish the firm performance, therefore
leaving a gap that scholars call for attention towards addressing it by adoption of

financial performance perspective.

Muturi, & Njeru, (2019) posit that the post COVID-effect is still causing havoc that has
resulted to decrease interest income, declined loan portfolio, increased level of NPLs and
low credit uptake. Other cost incurred as per the report were increased staff cost, financial
cost and administrative cost, while there was a decline on ROA, and ROI to negative

percentage (-3% and -28%) respectively. There was increased growth on customer’s
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deposit, increased loan repayment default, while the number of capital level declined.
These metrics provided tangible measures of success and are crucial for stakeholders,
including investors and creditors, in evaluating the financial health and viability of

businesses.

1.1.3 Entrepreneur Training

Entrepreneurial training is crucial for individuals to identify and capitalize on commercial
opportunities. It instills self-esteem, imparts knowledge, and hones skills for maximizing
existing opportunities. However, SMEs often face challenges in participating in financial
training programs due to perceived high costs, accessing content that aligns with their
needs, and time constraints. Scholars emphasize the need for tailored training programs
that are cost-effective and relevant to SMEs' unique needs, fostering a skilled and

empowered entrepreneurial community, Sebikari (2019) and Isichei et al. (2020).

Entrepreneur training refers to a structured educational program created by financial
institutions to teach entrepreneurs or employees specific skills. The program focuses on
values and fundamentals and gives participants the knowledge and mindset they need to
successfully launch, manage, and expand a business. It is a rough draft that can enable
one to comprehend a formed business plan as a written workbook, where lesson learnt is
put ideas into paper as a way of showing the significant progress made towards launching

the business or coming up with a business plan.

Entrepreneurship training is an educational process designed to equip individuals with the
necessary skills to recognize business possibilities, as well as the self-worth, knowledge,
and abilities to seize the moment. Initiating a company idea, managing resources,

commercializing a concept, and receiving instruction in opportunity recognition are all
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part of got. There are several reasons why the majority of SMEs have not participated in
the financial training program, including, very expensive and difficulty in accessing
relevance to the enterprise needs and lack of time, OECD,(2013). Training the SME s
the required skills in the micro financing sector in order to maximize profit and
minimizing on the cost through resources utilization, Sebikari, (2019, Isichei, et al.,
(2020). The impact of financial training results to improved production informal
economy income and stand a chance of linking the formal with the mainstream economy,

Abu-Rumman, et al., (2021).

McQuid and Egdell (2011), posit that it is not only the financial incapability, but a bigger
individual problem, going beyond a house hold to include reduced wellbeing, high stress
levels, and increased debts. There is need to equip with characters that can result to
financial management, business risk management and book keeping .The characteristic of
an entrepreneur are; passion and driven, a strong work ethic, innovation, adaptability,
risk-taking, resilience, networking and building relationships (Mayr, et. al, 2021).

Meanwhile technical service providers in the microfinance industry need particular skills
to help with funding, systems, governance, staff development, and financial and non-
financial products. According to Kamuri, 2022, Muindi, & Masurel (2022), these abilities
are as follows: client demand driven, context, clearly defined results, check ability, focus
on change, cost effectiveness and accountability. The entrepreneur training framework
was operationalized through the use of financial management, business risk management
and book keeping. In this study entreprenuarl training moderated the relationship between
microfinance mobile services and financial performance of small and medium size

enterprises in Trans-Nzoia County, Kenya
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1.1.4 Small and Medium Size Enterprises in Trans-Nzoia County, Kenya

SMEs are broad group of companies whose sizes are determined by a variety of metrics.
Different countries may have different definitions for SMEs, but generally speaking, the
number of workers, revenue, and capital are considered key indicators. Recent research
(World Bank, 2021; European Commission, 2022) indicates that the definition of SMEs
frequently depends on employee count, with the threshold varying from fewer than 50 to
500 employees, contingent upon the sector and nation. SMEs are typically characterized
by a moderate annual turnover in terms of revenue, and they are thought to require less

capital than larger enterprises.

SMEs are frequently grouped in Trans-Nzoia County, Kenya, according to their annual
turnover and employee count. Recent research indicates that businesses in Kenya with
less than 100 workers and yearly sales between KSh 500,000 and KSh 1 billion are
typically categorized as SMEs (Chirchir et al., 2021; Ndemo & Owuor, 2020). SMEs are
also defined by their restricted access to resources and capital, which leaves them
dependent on alternative financial services and microfinance organizations for their
working capital requirements (Kipkorir & Keter, 2022; Mutai et al., 2021). These
businesses are essential to promoting economic expansion in the area because they
generate jobs, foster innovation, and reduce poverty.. Therefore, defining SMEs in terms
of their revenue , size and access to resources is essential for understanding their

significance and impact on the local economy in Trans-Nzoia County, Kenya.

According to (KNBS, 2022) SMEs in Trans-Nzoia County have grown to be an important

source of new jobs, employing a sizable percentage of the local labor force. Furthermore,
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information from the same source emphasizes the variety of industries these businesses

work in, from manufacturing and services to agriculture.

A number of factors supported by recent research lend scientific justification to the study
(SMEs) in Trans-Nzoia County, Kenya, in the context of microfinance mobile services.
First off, taking into account the rapidly changing nature of technology and its ubiquity in
the financial industry, the chosen timeframe permits a thorough examination of the
influence of microfinance mobile services on SME performance. The growing
importance of mobile financial services in improving financial inclusion and credit
availability for small and medium-sized enterprises (SMEs) is highlighted by Kipkorir
and Keter (2022) and Mutai et al. (2021), indicating the need for a study on their
performance during this time frame. Additionally, the chosen timeframe enables the
examination of any trends or fluctuations in SME performance in response to changes in
mobile financial services, as highlighted by Nyambura and Mwangi (2023) and Kamau et

al. (2022).

Based on the reviewed body of literature, the researcher determined that management in
the financial sector lacked clarity regarding the impact of microfinance mobile services
provided by SMEs and how they affect entrepreneur training practices (Mararo, 2018;
Bosire & Ntale, 2021; Egan, 2022). Thus, the study concluded that, in order to determine
the impact of microfinance mobile services on the performance of a few selected SME's
in Trans-zoia County, Kenya, a thorough and comprehensive evaluation of the current
literature was required. This conclusion was drawn from the examined literature. The

moderating influence of entrepreneur training is also examined in this study in relation to
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the link between the outcome variable and the predictor variable. In Trans-nzoia County,

197 registered SMEs were the subject of the study.

1.2 Statement of the Problem

For a long time, SMEs have been predominantly product-driven, focusing on product
availability rather than on a more comprehensive financial strategy. This approach has
left many SMEs with unmet needs for advanced credit facilities and financial services. As
highlighted by Kaplan and Haenlein (2011), and further supported by Fatuma et al.
(2020), as well as Kwamboka and Sang, (2019),the traditional financial structures are
often inadequate for meeting the complex needs of SMEs, which are crucial for
employment generation and economic growth. The shift towards more efficient and
accessible financial solutions, such as microfinance mobile services, is necessary to
address these gaps and enhance SME performance. However, the transition from
conventional to innovative financial solutions has not been fully realized, particularly in
regions like Trans-Nzoia County, where SMEs face significant barriers to accessing

capital (Zeiller & Schauer, 2011; Stockdale et al., 2012).

In Kenya, SMEs encounter substantial challenges related to accessing credit facilities due
to limited assets and financial resources. This issue impedes their growth and negatively
impacts their performance. The problem is particularly acute in Trans-Nzoia County,
where a high rate of business failure is attributed to inadequate financing and poor
management (Ng'ang'a et al., 2023). According to Ouma and Odongo (2020), this lack of
financial support is a core issue that stifles SME development and employment
opportunities in the region. The high failure rate among new businesses in Trans-Nzoia

County, with one out of six failing due to undercapitalization within the initial months of
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operation, underscores the urgent need for improved financial support mechanisms

(Mutai et al., 2021).

The conceptual there is non-conclusive effect between microfinance mobile services and
the performance of SMEs in Trans-Nzoia County. Recent studies highlight the need for a
detailed exploration of how mobile financial services impact the financial health and
sustainability of SMEs (Ouma & Odongo, 2020; Ng'ang'a et al., 2023). These studies
underscore the importance of developing a robust theoretical framework that clarifies the
mechanisms through which mobile finance influences SME performance. Such an
understanding is critical for creating effective policy recommendations and strategic

interventions for SMEs success.

Contextually, studies of microfinance mobile services and financial performance on
SMEs in Trans-Nzoia County may be influenced by other factors including local
economic conditions, regulatory frameworks, and technological infrastructure, which
differ significantly from other regions (Kipkorir & Keter, 2022; Mutai et al., 2021;
Kwamboka & Sang, 2019). These studies emphasize the necessity of contextualizing
research to address the specific challenges and opportunities unique to SMEs in Trans-
Nzoia County. Without considering these local nuances, interventions may fail to align
with the actual needs of SMEs, thus reducing their effectiveness in improving business

performance.

Methodologically, previous used different conceptualization for independent, moderating
and depending variables (Nyambura & Mwangi, 2023; Kamau et al., 2022). Current
research shows inconsistencies and conflicting results, highlighting the need for empirical

studies that employ rigorous methodologies. This study addressed conceptual,

15



methodological and contextual gaps by conducting an empirical investigation into both
the direct and moderating effects of microfinance mobile services on SME performance,

including the role of moderating constructs in Trans-Nzoia County.

1.3 Objectives of the Study

1.3.1 General Objective of the Study

The general objective of the study was to investigate microfinance mobile services,

entreprenual training and financial performance of small and medium size enterprises in

Trans-Nzoia County, Kenya.

1.3.2 Specific Objectives of the Study

The specific objectives of this research were:

Q) To determine the effect of money transfer/payment on financial performance of
Small and Medium size enterprises in Kitale town, Trans-nzoia county, Kenya.

(i)  To establish the effect of mobile savings on financial performance of Small and
Medium size Enterprises in Kitale town, Trans-nzoia County, Kenya.

(ili)  To evaluate the effect of mobile credit facilities on financial performance of Small
and Medium size Enterprises in Kitale town, Trans-nzoia County, Kenya.

(iv)  To assess the moderating effect of entrepreneur training programs on the
relationship between microfinance mobile services and financial performance of

Small and Medium size Enterprises in Kitale town, Trans-nzoia County, Kenya.

1 .4 Research Hypotheses
This research seeks to test the following hypotheses:
Hoi: Money transfer/payment has-no-significant influence on financial performance of

Small and Medium size Enterprises in Kitale town, Trans-nzoia County, Kenya.
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Hoz2: Mobile savings has no significant influence on financial performance of Small

and Medium size Enterprises in Kitale town, Trans-nzoia County, Kenya.
Hos: Mobile credit facilities has no significant influence on financial performance of
Small and Medium size Enterprises in Kitale town, Trans-nzoia County, Kenya.
Ho4: Entrepreneur training has no significant moderating influence on the relationship
between microfinance mobile services and financial performance of Small and

Medium size Enterprises in Kitale town, Trans-nzoia County, Kenya.

1.5 Significance of the Study

This study intends to government create policies and implement Kenya's SME
legislation. The study's material on subjects that touch on the significant latent constructs
included in this analysis is helpful to financial experts. With relation to the performance
of SMEs and mobile microfinance services, the study's findings were utilized to close
conceptual, empirical, and theoretical gaps. The research paper "Microfinance Mobile
Services and Performance of Small and Medium Size Enterprises (SMEs) in Trans-Nzoia
County, Kenya" has significant implications for several stakeholders and contributes to

the body of knowledge in a variety of ways.

It has been observed that SMEs are growing more and more reliant on mobile financial
services (Kipkorir & Keter, 2022; Mutai et al., 2021). Even still, little is known about the
intricate complexities of this interaction. The study intends to fill this gap by providing
extensive insights into how SMEs in Trans-Nzoia County use mobile microfinance
services to enhance their performance. The research study imparts financial institutions,
policy makers and development organizations about the particular challenges and
opportunities that SMEs encounter while using mobile financial services. This knowledge
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is important for preparing targeted interventions and strategies that promote financial
inclusion and help SMEs realize their full potential as catalysts for local economic
growth. Furthermore, the work contributes to scholarly discourse by strengthening our
understanding of the evolving function. The use of mobile financial services in the
activities of SMEs is a complex and diverse phenomena, as demonstrated by (Nyambura
& Mwangi, 2023). Increased comprehension of the connection between innovation and
technology adoption in the SME sector as a result of examining this relationship within

the chosen temporal and geographical parameters (Kamau et al., 2022).

1.6 Scope of the Study

The scope on geographical, chronological, and conceptual was designed. Geographically
Trans-nzoia County was chosen for the study because of its unique economic profile and
thriving entrepreneurial scene. With a sizable agricultural base and a developing SME
sector, this region offers a distinctive setting for researching how mobile banking services
affect SMEs. Studies highlighted the significance of local context in comprehending the
dynamics of SMEs and customizing efficient policy interventions (Kipkorir & Keter,
2022; Mutai et al., 2021). The study clarified the unique problems and prospects
encountered by SMEs in this area, offering valuable perspectives for regional economic
development plans. The periodic scope was from 2018 to 2023 which assisted in the
inclusion and exclusion criteria given that financial performance of most SMEs the

county reduced .

In order to represent the most recent trends and technology improvements in mobile
financial services, the study looked at developments that have occurred between 2020

and 2024. This time frame was essential for understanding the state of mobile financing
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today and how it affects the performance of SMEs. Understanding the present impact of
digital financial tools on SMEs requires an up-to-date research due to their quick
evolution and integration into business procedures.( Nyambura & Mwangi, 2023; Kamau
et al,, 2022) were two recent studies that emphasized the need of taking temporal
consideration into account when evaluating technology adoption and its effects on
business outcomes. They also emphasized the importance of incorporating recent data to

the study.

The study conceptually covers important factors such as mobile money transfers, mobile
savings, mobile loan facilities, and entrepreneur training that are connected to SME
success. These factors have been chosen because they are important for both business
expansion and financial management. The overall objective of the study was to determine
effect of mobile financial services on financial performance of SMEs in Trans-nzoia

County, Kenya.

1.7 Limitations of this Study

One significant limitation of this study was the variability in the availability and accuracy
of historical financial data from SMEs. Financial record-keeping practices among SMEs
often differ, with some businesses lacking comprehensive and consistent financial
documentation. This inconsistency may hinder the accuracy of performance assessments
(Ng'ang'a & Ochieng, 2021). To mitigate this issue, the researcher established
partnerships with local business associations and microfinance institutions to access and
validate financial data. Furthermore, rigorous data verification procedures implemented

to ensure the reliability of the collected information. By collaborating closely with SMEs
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and leveraging local networks, the study aims to enhance the quality and
comprehensiveness of the financial data used in the analysis.

Another limitation was rapidly evolving landscape of mobile financial services. The
continuous advancement in technology and frequent changes in service offerings may
introduce variability during the study period, potentially affecting the results (Awuor et
al., 2022, Kwamboka & Sang, 2019). To address this, the study adopt a longitudinal
approach, which allows for ongoing monitoring and adjustments to the research design as
new trends and technological changes emerge. Regular updates and consultations with
mobile service providers and financial institutions ensure that the study remains current
and responsive to shifts within the microfinance ecosystem.

The study’s geographical focus on Trans-Nzoia County introduces potential limitations
related to the generalizability of the findings. The specific economic, cultural, and
technological context of this county may not fully represent other regions (Wekesa et al.,
2022). To counter this limitation, the research utilize a diverse sample of SMEs within the
county, considering variations in industry, size, and business models. This approach aims
to enhance the external validity of the findings while acknowledging the unique
contextual factors that influence SME performance. Additionally, the study provides a
detailed description of the study area and the characteristics of participating SMEs,
facilitating the extrapolation of insights to similar contexts. Ethical considerations
regarding data confidentiality and privacy also address by implementing stringent
measures to collect and aggregate data, thereby fostering trust and encouraging

participant engagement (Creswell & Creswell, 2017; Yin, 2018)..
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1.8 Organization of the Study

This study is organized into five chapters to determine the effect mobile microfinance
services, entrepreneur training and SMEs performance, Chapter one includes background
of the study, statement of the problem, research objectives, research hypotheses,
significance, scope, limitations, and study organization were also covered. The second
chapter includes a review of the literature that focuses on the study variables and the
theoretical literature that supports them, as well as an empirical review and a summary of
the empirical literature from previous studies, and the conceptual framework for the
study. Chapter three encompasses research methodology, including data analysis and
procedure, sample procedures, study population, research design, and ethical
considerations. Chapter four includes descriptive analysis,regression analysis and
discussion of the study hypotheses. Chapter five incorporate summary of study findings,

summary of the study and recommendaations for the study.
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CHAPTER TWO

LITERATURE REVIEW
2.1 Introduction
This chapter is devoted to the literature review. This includes theoretical review, which
provides an understanding of the theories guiding this investigation; the empirical
literatures from the existing literatures; the chapter's discussion of the moderating and
predictor variables; and, finally, a summary of the growing knowledge gap presented in
tabular form. The chapter also has a proposed conceptual framework that guides the study

with the indicated roles that the study constructs under investigation plays.

2.2 Theoretical Literature Review
The theory of resource-based view (RBV), modern portfolio theory, financial growth
nexus theory, and capital structure theory by Modigliani and Miller all provide insights

into pertinent theories that support the research study.

2.2.1Modern Portfolio Theory (MPT)

Harry Markowitz developed modern portfolio theory (MPT) in 1952. It is a foundational
theory in financial management that offers a framework for maximizing investment
portfolios through risk and return balancing (Markowitz, 1952). The fundamental tenet of
MPT is that an investor can build an asset portfolio that minimizes risk for a given level
of expected return, or maximizes expected return for a given level of risk (Markowitz,
1952). The foundation of MPT is the diversification principle, which states that having a

range of assets can lower overall portfolio risk. This is achieved by combining assets that
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do not perfectly correlate with one another, thereby smoothing out the impact of
individual asset fluctuations on the portfolio’s performance.

In the context of microfinance mobile services, particularly Mobile Transfer/Payments,
MPT’s principles are applicable as they involve the allocation of financial resources
across various payment channels and methods. By diversifying the methods through
which transactions are conducted, businesses and individuals can manage and mitigate
the risks associated with each payment channel. For instance, Suh and Han (2002)
applied MPT principles to mobile financial transactions, highlighting the role of
diversification in optimizing the risk-return profile of mobile payments. Similarly, Grubel
and Statman (1979) underscored the importance of diversification in financial decision-
making, providing empirical support for MPT’s applicability in assessing investment
strategies.

However, MPT is not without its criticisms. The theory relies on assumptions that may
not always align with real-world conditions, such as the normal distribution of asset
returns and constant correlation between assets. Furthermore, MPT assumes that
historical data can accurately predict future market behavior, a premise that may not hold
true in rapidly evolving markets, such as those involving mobile financial services
(Markowitz, 1952; Grubel & Statman, 1979). The emerging gap in MPT research within
the mobile payments sector includes investigating how technological advancements,
regulatory changes, and evolving market dynamics impact the traditional risk-return
trade-off posited by MPT (Suh & Han, 2002). This research can contribute to refining
MPT to better accommodate the unique challenges and opportunities presented by

modern mobile financial services.
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2.2.2 Modigliani and Miller's Capital Structure Theory

The core tenet of Modigliani and Miller's Capital Structure Theory, which was presented
by Merton Miller and Franco Modigliani in 1958, is that a firm's capital structure has no
bearing on its overall value in a world without taxes, bankruptcy fees, or information
asymmetry. The theory states that rather than the financing mix, the firm's value is
decided by its earning power and the risk of its underlying assets (Modigliani & Miller,
1958). This seminal theory posits that under these idealized conditions, any changes in a
firm’s capital structure; such as shifting between debt and equity; not influence its total
market value or the cost of capital. This principle has been extensively discussed and
refined in subsequent literature to address real-world complexities, including taxes and
financial distress costs, which can affect the applicability of the theory (Harris & Raviv,
1991).

In the context of microfinance mobile services, Modigliani and Miller's theory provides a
foundational framework for understanding financial decisions. Microfinance institutions
and small to medium-sized enterprises (SMEs) operating in Kenya can leverage this
theory to evaluate how capital structure decisions impact their adoption and performance
of mobile financial services. For instance, mobile payment services, which represent a
significant financial decision, could be analyzed through the lens of this theory to
determine how such decisions influence financial performance metrics (Myers, 2001).
Despite its original focus on large corporations, the theory’s application to microfinance
settings can offer insights into optimizing capital structure decisions in the context of
mobile service adoption and how these decisions can enhance financial outcomes for

SMEs.
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While Modigliani and Miller's theory provides a valuable perspective, it does face
critiques, particularly in its applicability to SMEs and microfinance institutions which
often operate under different constraints compared to larger firms. The theory’s
simplifying assumptions; such as perfect market conditions and the absence of taxes.
May not fully capture the challenges faced by SMEs in Kenya (Leland & Pyle, 1977).
For instance, investments in entrepreneur training, which are a form of non-traditional
capital expenditure, can significantly impact SMEs' financial performance by enhancing
their capacity to utilize mobile payment services effectively (Rajang & Zing ales, 1995).
Addressing these critiques involves exploring empirical evidence to quantify the impact
of such investments on financial indicators like profitability and market share, thus
bridging the gap between theoretical assumptions and practical realities in microfinance
contexts.

2.2.3 Financial Growth Nexus Theory

The Financial Growth Nexus Theory examines the dynamic relationship between
financial development and economic growth. It was first put forth by Bagehot in 1873
and later improved upon by Solow in 1956. According to this theory, small and medium-
sized businesses (SMEs) are impacted by rising demand for financial services, which is
both a cause and an effect of economic growth. Further developing this theory,
Schumpeter (1911) contended that financial development promotes economic growth
through mechanisms such as innovation and capital accumulation. In the context of
microfinance mobile services, this theory suggests that innovations in financial services,

such as mobile payments, can enhance the financial accessibility and operational
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efficiency of SMEs, thereby improving their performance (King & Levine, 1993; Beck,

Demirgiig-Kunt & Levine, 2007).

Recent studies have expanded on the Financial Growth Nexus Theory, examining its
implications at both macroeconomic and microeconomic levels. King and Levine (1993)
demonstrated that financial development positively affects economic growth by
increasing productivity and fostering innovation. Similarly, Beck, Demirgiic-Kunt, and
Levine (2007) investigated how advancements in financial services contribute to
economic development. These findings are pertinent to understanding how microfinance
mobile services impact SME performance. While the theory has traditionally been
applied to broader economic contexts, it offers valuable insights into how financial
innovations at the micro-level can drive SME growth (Ayyagari, Demirgiic-Kunt, &

Maksimovic, 2011; Demirgiig-Kunt & Klapper, 2012).

The Financial Growth Nexus Theory is instrumental in linking financial development,
facilitated by mobile services and entrepreneur training, to SME performance. It provides
a framework for exploring how financial growth, driven by these services, influences
various performance metrics of SMEs. This theoretical approach underscores the
significance of financial development in enhancing SME performance through improved
customer relations, innovation, and technology adoption. However, critics argue that the
theory’s macroeconomic focus may not fully address the unique challenges faced by
SMEs (Levine, 2005; Rajan & Zingales, 1998). Addressing these criticisms, the study
utilize the Financial Growth Nexus Theory to examine the interplay between

microfinance mobile services, entrepreneur training, and SME performance, aiming to fill
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empirical gaps and provide a nuanced understanding of financial growth at the

microeconomic level.

2.2.4 Resource-Based View Theory

Penrose (1959) proposed The Resource-Based View theory (RBV). The theory provides
a fundamental viewpoint on how businesses can create and maintain a competitive
advantage through the strategic management of their internal resources. It was first put
forth by and later developed by Derrick and Cool (1989) and Barney (1991). According
to Barney (1991), the Resource-Based View (RBV) theory states that a company's
competitive advantage stems from its capacity to obtain, create, and employ rare, unique,
and non-replaceable resources. These resources can be tangible, such as physical assets
and financial capital, or intangible, including organizational culture, employee skills, and
intellectual property (Penrose, 1959; Barney, 1991). The theory underscores that firms
with superior internal resources are better positioned to create distinctive value, respond

to market changes, and outperform competitors (Derrick & Cool, 1989).

In the context of Small and Medium Enterprises (SMEs) in Trans-Nzoia County, Kenya,
the RBV theory provides a lens through which to examine the impact of microfinance
mobile services and entrepreneurial training on performance outcomes. Microfinance
mobile services—encompassing mobile credit facilities, money transfers, and mobile
savings—can be seen as valuable resources that SMEs can leverage to enhance their
financial capabilities and operational efficiency. According to Owoeye et al. (2020), these
services offer SMEs access to critical financial resources, which are essential for
improving their market position and overall performance. Entrepreneurial training, on the

other hand, represents a strategic investment in human capital, enhancing the skills and
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competencies of SME owners and managers, thereby contributing to the development of
unique capabilities and competitive advantages (Grunert & Hildebrandt, 2004; Prajogo &

Oke, 2016).

The RBV theory suggests that the successful integration of microfinance mobile services
and entrepreneurial training into SME operations can lead to superior performance by
enabling firms to harness their internal resources more effectively. For instance, by
utilizing mobile financial services, SMEs can improve their liquidity management, reduce
transaction costs, and expand their market reach. Concurrently, entrepreneurial training
can bolster managerial skills and innovation, leading to more efficient business processes
and strategic decision-making (Teece, Peteraf, & Leih, 2016). Despite some criticisms
that the RBV theory may overestimate the potential of internal resources (Almarri &
Gardiner, 2014), it remains a robust framework for understanding how resource
management influences SME performance. This study leverage the RBV theory to
explore how microfinance mobile services and entrepreneurial training impact SME
performance in Trans-Nzoia County, contributing to a deeper understanding of how
internal resources drive competitive advantage and sustainability in the context of

emerging economies.

2.3 Empirical Review

A review of the empirical literature currently in publication that used to connect the study
constructs is what this section of the literature review is all about. In this section of the
literature review, the findings from earlier reports on the impact of entrepreneur training

(a moderating variable) and microfinance mobile services (an independent construct) on
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the performance of SMEs (dependent constructs) are empirically questioned in light of

their predicted effects on the direct and indirect associations between the study variables.

2.3.1 Mobile Money Transfer/Payment and Performance of SME's

Kraus and Damke (2019) investigated the role of digital technology identification within
SMEs, highlighting that SMEs possess unique strengths, such as flexibility and a
cohesive culture, which facilitate digital transformation. Their findings emphasize that
SMEs, due to their small size, can quickly embrace innovations and digital technologies,
thus gaining a competitive edge over larger firms. However, a significant gap identified
in their study is the lack of focus on how policy makers and management's willingness to
engage with digital technologies impacts the adoption process (Kraus & Damke, 2019).
This study does not fully explore the broader implications of managerial attitudes and
policies on digital transformation within SMEs. The current research aims to address this
gap by examining how the attitudes and policies of SME management influence the
adoption and effectiveness of microfinance mobile services, particularly in the context of

Trans-Nzoia County, Kenya.

Ferreira et al. (2019) provided a comprehensive overview of digitalization and digital
transformation, noting that most research focuses on large firms, leaving a substantial gap
in understanding these phenomena within SMEs. There is a lot of research on digital
strategies and entrepreneurship, but little empirical data is available to support the unique
advantages and difficulties of digital transformation for SMEs. The study also highlights
the lack of research on digital transformation in smaller businesses, where scope and
resources are frequently limited (Ferreira et al., 2019; Li et al., 2018). By concentrating

on the influence of microfinance mobile services on SME performance in Trans-Nzoia
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County, this study fills in these gaps and offers fresh perspectives on how digital tools

impact small business performance in low-resource environments.

Verhoef et al. (2019) differentiated between digitalization and digital transformation,
arguing that SMEs often struggle with the complexity of digital transformation, which
can overwhelm available resources. Their research suggests that SMEs should first focus
on digitalization as a prerequisite for successful digital transformation. This approach
highlights the need for a clearer understanding of digital readiness and the incremental
steps required for effective transformation (Verhoef et al., 2019). The current study builds
on this by investigating how different stages of digitalization impact SME performance,
particularly through mobile financial services. This study fills in the methodological and
contextual gaps found in earlier research by examining the relationship between digital
readiness and performance outcomes in SMEs. It provides a more nuanced understanding
of how microfinance mobile services can support the digital transition and improve

business performance.

An investigation into the effects of digital technologies, particularly cloud computing, on
the performance of SMEs was carried out by Ahmad, Ahmad, and Bakar (2018).
According to Ahmad et al. (2018), the study discovered that although digital technologies
were essential for improving the performance of SMEs, small businesses did not adopt
them at a high rate. The study reveals a noteworthy conceptual void in our
comprehension of the obstacles to technology adoption in small and medium-sized
enterprises. The study does not go into great detail as to why some SMEs do not adopt
digital solutions in spite of their advantages. In order to close this gap, the current study

looks at the particular obstacles that SMEs face when implementing mobile microfinance
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services and evaluates the effects that these obstacles have on financial performance. This
research offer insights into the particular difficulties faced by SMEs in Kitale Town,
Trans-Nzoia County, Kenya, and how these difficulties effect their overall performance
by concentrating on microfinance mobile services, which are directly related to financial

performance.

Li et al. (2018) conducted an investigation into the digitization rate of small and medium-
sized enterprises (SMEs), with a focus on the significance of open-access digital
platforms and the incorporation of non-proprietary technologies. Although the study
provided insightful information about the digital landscape, it was mainly concerned with
digitization in general and did not explore the particular effects of these technologies on
the performance of SMEs or the differences in adoption rates between different
industries. This creates a methodological gap because the study did not provide a
thorough analysis of the ways in which different types of digitalization impact SME
operations in different ways. In order to close this methodological gap, the current study
examine how microfinance mobile services affect SME performance using a more
sophisticated methodology. Examining the ways in which various mobile financial
services (like mobile credit, savings, and payments) uniquely influence SME

performance in the context of Kitale Town.

Furthermore, the contextual gap is evident in the literature, as both studies were
conducted in settings that do not fully account for the unique economic and technological
conditions of developing regions like Trans-Nzoia County, Kenya. Ahmad et al. (2018)
and Li et al. (2018) did not address how regional factors, such as economic instability and

limited technological infrastructure, might affect the implementation and impact of digital
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technologies in SMEs. To address this contextual gap, the current study focus specifically
on SMEs in Trans-Nzoia County, examining how local economic conditions, regulatory
frameworks, and technological infrastructure influence the effectiveness of microfinance
mobile services. This localized approach provide a more accurate understanding of how

these services can be optimized to improve SME performance in this particular setting.

2.3.2 Mobile Savings and Performance of SME's

To investigate the effect of microfinance firm services on SME performance in Nigeria,
Audu et al. (2021) employed a cross-sectional descriptive design using SPSS data
analysis. Microloans, micro savings, and training had a good and significant impact on
the performance of small and medium-sized firms; these benefits were operationalized in
the study using sales growth, profitability, and market share. Despite these discoveries,
the report contains a few large gaps. The ways that specific microfinance service
characteristics, such as mobile banking, affect financial outcomes in an environment that
is conceptually fast digitizing were not examined in this study (Audu et al., 2021).
Assessing causal correlations across time is more challenging when cross-sectional data

is used, due to methodological issues. The present investigation fills in these gaps.

Munyao (2021) examined the effect of microfinance services on SME growth in Nairobi
County, Kenya, using a casual design and primary data from 37,101 SMEs. The study
found that, in spite of investments in mobile banking systems, the tested SMEs' net profit
margins were declining. The study's focus on micro insurance, microcredit, and micro
savings provided a broad conceptual framework, but it fell short in addressing the ways
in which mobile services affect the performance of small and medium-sized enterprises in

a dynamic financial landscape (Munyao, 2021). Methodologically, the huge sample size
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of the study may have obscured contextual factors and individual differences that
influence the efficacy of microfinance. In order to capture the context-specific issues and
offer a more nuanced exploration of the specific consequences of mobile financial

services, the current study incorporates qualitative findings.

Shkodra (2019) studied effect of microfinance on the financial performance of
microfinance organizations in Kosovo using data from 2016 to 2017 and SPSS for
analysis. Despite finding a strong association between mobile banking and financial
success, the study focused primarily on profit margin, return on assets, and operational
self-sufficiency. One conceptual drawback of this study is that it only operationalized
performance criteria that were exclusive to high-interest loans, ignoring the wider
implications of mobile financial services. Methodologically, the descriptive character of
the study and its focus on a confined geographic area hinder generalizability. By
extending the scope of performance metrics and investigating how mobile services affect
SMEs in Kenya, this study fills in these gaps and offers a more comprehensive insight of

mobile financial services' impact on performance across different contexts.

Mugo, Kahuthia, and Kinyua (2019) examined the performance of Kenya's Nairobi
County textile SMEs in connection to their infrastructure. Despite the descriptive design
and census approach employed in the research, the study concluded that
telecommunications networks had a modestly beneficial but statistically negligible effect
on SME growth. This study brought to light a knowledge gap on how cutting-edge
technology, such mobile financial services, might improve the performance of SMEs. In
order to close this conceptual gap, the current study looks at how mobile financial service

as opposed to just infrastructure can have a direct impact on the performance of SMEs in
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Trans-Nzoia County. The emphasis on specialized mobile financial services rather than
broad infrastructure has allowed for a more nuanced understanding of how contemporary

financial technology impact SMEs.

Aladejebi (2019) looked into the impact of microfinance banking on the expansion of
SMEs in Lagos, Nigeria. The study did not fully investigate the wider range of mobile
financial services, even if it did demonstrate the important role that microfinance plays in
economic development. Instead, it focused exclusively on micro savings facilities.
Understanding how different microfinance services, such as mobile credit facilities and
payments, affect SME performance is left methodologically open by this. This gap is
filled by the current study, which takes a more comprehensive approach to assess the
impact of different mobile financial services on the performance of SMEs in Trans-Nzoia
County. The study attempts to provide a more thorough assessment of the impact of
mobile financial services on SMEs by employing a full range of these services as

variables.

Omondi and Jagongo (2018) conducted research on Kisumu County that demonstrated
the noteworthy impacts of microfinance services on the financial performance of small
and medium-sized enterprises. However, the study's low generalizability to other Kenyan
counties and its geographical focus hampered the study's conclusions. This contextual
gap is important because different legal frameworks and economic situations might cause
regional variations in the dynamics of microfinance services. The current study expands
the geographic scope and offers insights applicable to a different regional context by
examining the impact of microfinance mobile services especially in Kitale Town, Trans-

Nzoia County. This helps to address the limitation. This method aids in determining
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whether conclusions drawn from Kisumu are relevant to other parts of Kenya or whether

variables unique to a given location are important.

2.2.3 Mobile Credit Facilities and Performance of SME's

Egan (2022) examined the acceptance of mobile phone credit and savings services as
well as their influence on SME performance in Kisii, County using stratified sampling
and a cross-sectional descriptive technique. The study discovered that mobile finance and
saving services had a favorable effect on the performance of SMEs. However, it was
largely focused on Kisii, County and did not account for potential contextual differences
in other regions (Egan, 2022). This study draws attention to a conceptual gap in our
knowledge of how the beneficial impacts shown in Kisii, County could or might not
transfer to Trans-Nzoia County, given the potential differences in the county's economic
circumstances and degree of technological adoption. In order to fill this gap, the current
study focuses exclusively on Trans-Nzoia County to determine whether the observed

benefits are consistent in several locations with diverse socioeconomic backgrounds.

Alumasa and Muathe (2021) focused on factors such lending prices, regulations, and loan
quantities when examining how mobile finance facilities affected the performance of
small and medium-sized enterprises in Kenya. The study offered insightful information,
but it also showed that the performance of SMEs was significantly harmed by the cost of
mobile loans. The study's investigation of the whole range of mobile microfinance
services, including as savings and payment services, was constrained. This draws
attention to a methodological flaw in the analysis of the overall effects on SME
performance of the different elements of mobile microfinance services. By include a

thorough analysis of mobile credit, mobile savings, and mobile payments, the current
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study seeks to close this gap and provide a more comprehensive understanding of how

these services interact to affect SME performance.

Moussa (2020) focused on gender differences and sectoral advantages, she did not take
into consideration the wider regional variances and methodological rigor necessary for
findings that might be applied to other contexts. Nevertheless, her analysis offered
insights into microfinance lending in Lebanon. In order to close these gaps, the current
study looks at the unique circumstances of Trans-Nzoia County, employs a strong
research methodology to investigate the impact of microfinance mobile services on SME
performance, and takes into account local variables that affect financial performance and

accessibility.

Amran and Mwasiaji (2019) examined the impact of microfinance services on women-
owned SMEs in Nairobi, Kenya. Despite identifying that microfinance services positively
affect SME performance, they highlighted significant conceptual and methodological
gaps. For instance, the study’s operationalization of microfinance services was limited to
savings mobilization, financial accessibility, lending rates, and financial knowledge,
without considering the influence of mobile financial services. Additionally, the study did
not explore the broader regulatory and contextual factors affecting the accessibility and
effectiveness of these services. As a result, their findings indicate that while microfinance
services have a positive impact, the high lending rates negatively affect performance,
suggesting a need for further research into innovative credit solutions and regulatory
frameworks (Amran & Mwasiaji, 2019). The current study address these gaps by

incorporating mobile financial services and examining the interplay between different
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microfinance service components and SME performance, using a more comprehensive

set of variables and contextual considerations.

Bosire and Ntale (2018) investigated the effect of mobile money transfers on SME
growth in Narok, County. Although their findings revealed a positive correlation between
mobile banking, mobile loans, and mobile payments with SME growth, the study
predominantly focused on these mobile money services without considering other
microfinance elements like mobile savings or entrepreneur training. The methodological
approach was limited to a cross-sectional design, which may not capture the long-term
effects of mobile financial services on SME growth. Furthermore, the study emphasized
the need for more advanced and integrated microfinance solutions but did not explore
how contextual factors, such as local economic conditions or regulatory environments,
might influence the effectiveness of these services (Bosire & Ntale, 2018). This study
build on their work by employing a longitudinal approach to capture evolving trends and
integrating a broader range of microfinance services, including mobile savings and
entrepreneur training, to provide a more holistic understanding of their impact on SME

performance.

Mararo (2018) examined the impact of mobile services on SME growth in Nakuru,
County, noting the challenges SMEs face regarding technology adoption and
infrastructural constraints. The study identified a positive impact of mobile services on
financial performance but was limited by its focus on a small sample size and lack of
consideration for other factors affecting technology adoption, such as capital constraints
and infrastructural deficiencies. Additionally, the study’s use of purposive and random

sampling methods may not have fully captured the diversity of SME experiences across
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different sectors. This study address these methodological and contextual gaps by
employing a larger, more diverse sample and considering various microfinance service
components and contextual factors, such as technological infrastructure and capital
availability. By doing so, it aims to provide a more comprehensive analysis of how

microfinance mobile services affect SME performance in different contexts.

2.3.4 Microfinance Mobile Services, Entrepreneur Training and Performance of
SME's

Abu-Rumman, Al-Shraah, Al-Madi, and Alfalah (2021). Studied the moderating
influence of dynamic capabilities, although it did not address the broader context of
microfinance mobile services in Jordan. This omission constitutes a serious conceptual
gap, especially in light of the growing significance of mobile financial services in
improving the performance of SMEs. Although the study showed that dynamic
capabilities had a significant moderating effect on performance, it did not take into
account the potential affect or interaction of these services with performance
measurements. By combining the influence of microfinance mobile services and
investigating their possible moderating effects on SME performance in Trans-Nzoia
County, Kenya, this study seeks to close this conceptual gap .

Wahyuni and Sara (2020) studied the impact of entrepreneurial orientation on SME
performance in Indonesia. The study used both descriptive and inferential statistics, their
study was primarily concerned with three orientations: market, learning, and
entrepreneurial. The methodological flaw in this case is the disregard for new
developments in technology and how they affect performance indicators. This disparity is

noteworthy because the incorporation of contemporary technology tools, such mobile
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financial services, may offer fresh perspectives on performance assessment. In order to
close this gap, the current study evaluates the effects of technological factors on the
performance of SMEs, with a focus on mobile loan facilities and savings services. A
more holistic understanding of the elements influencing performance can be obtained by

using a more thorough technique that takes these variables into account.

Sawaean and Ali (2020) used a large sample size and quantitative research to look into
the effects of learning orientation and entrepreneurial leadership on SME performance in
Kuwait. The limitation of their study to Kuwait, however, may mean that it ignores the
particular difficulties that SMEs in other areas like Kenya's Trans-Nzoia County face.
There is a big contrast between the two contexts because of the different economic
situations, legal frameworks, and technology infrastructures. In order to better understand
the effects of microfinance mobile services, this study addresses this constraint by
concentrating on the Trans-Nzoia County environment and taking into account the local
economic climate and technology infrastructure. The study attempts to deliver insights
that are immediately applicable to SMEs in this region and solve the particular challenges

by customizing the research to the local environment.

Mutuma (2020) studied the impact of microfinance services on the performance of SMEs
in Meru, County, Kenya. The study's findings demonstrated how mentoring, coaching,
and apprenticeship enhanced SME performance. There were a few holes found in this
investigation, though. From a conceptual perspective, Mutuma's study largely
concentrated on traditional financial services and neglected to look into the potential
impact of modern mobile microfinance services on the performance of SMEs. By

analyzing the function of microfinance mobile services and their particular impact on
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SMEs in Kitale, Trans-Nzoia County, Kenya, the current study fills this conceptual gap.
The findings' generalizability is restricted by Mutuma's methodological use of a
descriptive design that focuses on a particular demographic (women enterprises). In an
effort to improve the external validity of the results, the current study takes a more
comprehensive approach by incorporating a variety of microfinance mobile services and
a varied sample of SMEs from other industries. Because the study was limited to Meru,
County, its conclusions might not apply to other areas with distinct technological and
economic circumstances. By concentrating on Kitale Town, the current study fills this
contextual gap and provides insights into how local characteristics affect the efficacy of

microfinance mobile services.

Fatoki (2018) looked into how entrepreneurial resilience affected the performance of
SME's in South Africa. The study focused mostly on individual-level resilience without
taking into account the larger impact of financial service innovations, even though it
offered insightful information on how resilience influences SME success. The study's
conceptual framework ignored the relationship between resilience and contemporary
financial instruments, such mobile microfinance services, which are becoming more and
more important in today's financial environment. The current study investigates this
relationship by looking at how SME performance is impacted by mobile microfinance
services and entrepreneurial resilience. Fatoki's study included a sample of 170 people,
but it did not use longitudinal data to capture how resilience and financial services are
changing over time. In order to reflect the changing nature of resilience and financial
services, Fatoki's study did not use longitudinal data, instead used a sample of 170

participants. This study monitors changes over time and provides a more in-depth
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analysis of the variables through the use of longitudinal data collecting. Given that South
Africa may differ from Kenya in terms of financial services, Fatoki's research was limited
in this respect. The current study focuses on Kitale Town in order to remedy this. This
allows it to provide context-specific insights and increase our understanding of how
mobile microfinance services impact small and medium-sized enterprises within specific
geographic and economic contexts. The current work aims to provide a more thorough
knowledge of the methods in which these gaps can be filled in which microfinance
mobile services affect the performance of SMEs. It does this by taking into account a
number of regional, conceptual, and methodological factors that have not been
thoroughly examined in earlier research. This all-encompassing strategy strengthen the
theoretical foundation and provide useful insights for improving SME performance in

Kenya.
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2.4 Summary of Empirical Studies and Research Gaps

Table 2. 1 Summary of Empirical Studies and Research Gaps

Author (s) | Focuss of the Study Study Fundings Research Gaps Focus of the Current Study
Abu- Examine the networks, | The research findings indicated The study had a limited The current study consider
Rumman, et | entrepreneurship that dynamic capabilities played a | sample size and didn't apply microfinance mobile services
al., (2021) mindset, and positive significant moderating bias-reducing controlling and performance of SME's, a
performance of small | role on performance, and that variables. relationship moderated by
and medium-sized entrepreneur introductions had a entrepreneur training.
enterprises in Jordan. | positive significant impact while
entrepreneur networking had an
insignificant impact.
Alumasa, The performance of According to the study, mobile In this study, the independent | The current study adopt multiple
and Muathe, | SME's in emerging credit significantly improved and dependent variables variables to broaden the
(2021), countries' economies | SMEs' performance. This is showed no correlation, despite | conceptual scope and link
and mobile credit because mobile credit is a the focus on microfinance constructs to the performance of
facilities necessary service that can services. Furthermore, the SME:s in Kenya.
influence SMEs' expansion. variables were conceptualized
in a limited way.
Munyao, Investigate how Demonstrated the need of Utilizing three objectives that | The study uses a descriptive
(2021) microfinance services | incorporating SMESs in the were constrained from the research design to examine the
are helping SMEs in formulation of legislation that standpoint of mobile unofficial connections between
Nairobi County, promote growth, prosperity, and microfinance services, the the constructs under
Kenya, grow. development as well as the study used a casual design.. investigation.
enormous impact that
microsavings have on SMEs'
ability to expand..
Audu, et al., | To ascertain the A positive significant impact was | Even though the study's The performance of SMEs
(2021) performance of SMEs | found between the micro saving primary goal was to examine | connected to mobile

42




and the role of
microfinance
companies in Nigeria

and performance, an implication
that they embrace financial
discipline and saving practices that
result to improved growth

mobile savings as a kind of
microfinance, it was unable to
establish a connection
between the outcome variable
and the predicator construct.

microfinance services in the
current study.

Munyao, Investigate how Result revealed micro loans have a | Being an exploratory study, it | The current study focus on
2021 microfinancial positive impact on performance of | was unable to provide investigating empirical direct
services affect the SMEs. evidence in favor of a and indirect effect.
expansion of SMEs in mechanism for casual
Kenya. relationships.
Moussa, An analysis of The statistical result was revealed | The research did not establish | The present study link
(2020 microfinance lending's | a significant rate of micro loans a connection between the microfinance mobile services to
impact on SMEs' facilities and the SME's predicator variable and the SME's performance and measure
performance through a | performance, while the number of | performance of SMEs, nor did | its impact.
case study of Lebanon | women that borrowed loans were | it assess the additional
very few and those who benefit the | influence of microfinance
most were cited to be from trade mobile services.
sectors, and commercial firms.
Wahyuni, Determine the impact | Results from the three sets of It was unclear how the study's | The study link microfinance
and Sara, | of the entrepreneur's constructs—market orientation, constructs related to one mobile services and SME's
(2020) orientation on the learning orientation, and another. performance via the moderating
performance of SMEs. | entrepreneur orientation—were effect.
presented as significant and non-
significant.
Sawaean, Analyze the effects of | The findings of EL and LO The study result was limited | The current study considered
Ali, (2020) | entrepreneurial demonstrated that innovation to Kuwait and could not be linking microfinance mobile

leadership (EL) and
learning orientation
(LO) on Kuwaiti

SMESs' performance.

capacity significantly improved
organizational performance of
SMEs in Kuwait and had a
moderating influence.

generalized to other countries,
also study employed a narrow
conceptualization.

services to SME's performance,
relationship moderated by
entrepreneur training. anchoring
on theories and models.
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Mutuma, Examine the The study found that coaching, The study didn’t link the The current study consider
(2020) performance of SMEs | mentoring, and apprenticeship had | moderating construct to the microfinance mobile services
and microfinance a significant positive impact. predicator variable and and SME's performance, a
services provided by outcome variable and as such | relationship moderated by
women's enterprise a research gap. entrepreneur training.
funds (WEF) in Meru,
County, Kenya.
Rezvani, & | To find out how Result results indicated that Study was limited to The current study adopt a wider
Fathollahza | SMEs' performance in | innovative strategy, marketing exclusivity of some sectors, perspective to investigate the
deh, (2020) | the worldwide activities and technology and limitation in statistical casual relationships where
industrial tool and creating value for customers population and scientific descriptive design was adopted.
mechanical part through services and product had a | limitation that includes the
sectors is impacted by | greater impact on firm theoretical concept as well as
creative and performance, while human limited data collection mean.
entrepreneurial resources and financial resources
marketing had the lowest impact on SMEs
performance.
Kraus, and | Identification money Found that it makes it easy to Although the study was done | The current study adopt a wider
Damke, transfer and establish a positive norms and on identifying with digital conceptualization of the variable
(2019) performance of values that are geared towards transformation, there was no | to link microfinance mobile
SME's firm. digital transformation in firms link to SME's performance. services to performance of
where the management identify SME's in Kenya, using
positively with the digital descriptive research design.
technology.
Ferreira et | To investigate the Digital transformation Despite the study's connection | The current study adopt the
effects of money significantly improved business, between the digital perspectives microfinance
al., (2019) transfers and digital offering a number of benefits that | transformation process and mobile services to measure

transformation on
SMEs.

helped companies prosper during
challenging times and create
growth opportunities.

performance, its scope was
restricted to large firms.

performance of SME's in Kenya.
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Kawira, Examined relationship | A result of the two variables' The study was an exploratory | The current study focuses on
Mukulu, & | between digital strong positive relationship was study and limited to the investigating empirical
Odhiambo, | marketing and the discovered. narrow scope MSMES moderating effect of
(2019) performance of microfinance mobile services.
Kenya's MSME sector.
Verhoef et | To examine the money | The study found that there are The study focused on a Through a variety of digital
al. (2019) transfer and SME"s notable gaps in SMEs where the narrow perspective of digital | transformation and performance
performance owners of the company have an transformation and failed to metrics, the current study
impact on the firm's strategic show a relation between the concentrate on a broader view of
decisions. diverse transition phases digital transformation and SMEs'
leaving unanswered question | performance.
on to what level or degree
should firms digitally
transform.
Shkodra, To determine how The study found that there was a Failed to sufficiently This study aims to determine the
(2019) mobile banking affects | positive relationship between the investigate the numerous impact of mobile microfinance
Kosovo's microfinance | study constructs, financial angles and facets of SME services offered to small and
institutions' financial performance, and mobile banking. | performance, making it medium-sized enterprises
performance impossible to extrapolate the | (SMEs) and their effectiveness
findings to the Kenyan within the Kenyan context.
environment.
Mugo, et | To determine the The results of the study showed a | Despite being conducted in The research was centered on
al., (2019) obstacles that significant and favorable Kenya, the study did not have | small and medium-sized
infrastructure in relationship between mobile a coincidental correlation enterprises (SMEs) in Kenya,
Kenya poses to the microfinance services and the between the variables; rather, | taking into account
performance of clothes | performance of SMEs. it focused on connecting supplementary factors to
text firms. microfinance services to examine microfinance mobile
performance. services, and examining both
direct and indirect correlations.
Aladejebi, To investigate the The study found that mobile Despite focusing on The study adopt a wider
(2019). effect of microfinance | microfinance services have an microfinance services, the perspective in conceptualizing
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banking (MFB) and
SME s growth in
Lagos , Nigeria

effect on SMEs' performance.

study only partially
operationalized the construct.

the study variables.

Amran, & | Microfinance services | The study found that microfinance | There was no link The current study links
Mwasiaji, and women owned services had a positive and microfinance services to microfinance services to
2019 SMEs performance in | significant effect on performance, | performance of SME's. performance of SME's, and
Nairobi, Kenya with the exception of the lending | Additionally it was descriptive research design was
rate, which had a negative effect descriptive and therefore adopted.
on the performance of women- limited to qualitative statistics
owned SMEs in Nairobi.
Omondi, & | To investigate the The results of the study showed a | The study was descriptive in | The current study was done
Jagongo, connection between strong and positive correlation nature, focused on Kisumu, using descriptive research
(2018) the financial between the performance of SME's | and measured performance design, and four theories will be
performance of SMEs | in Kisumu and an independent using financial metrics. utilized to anchor the study
and microfinance variable. constructs in Trans-nzoia county
services in Kisumu Kenya.
County, Kenya
Geoffrey, & | Impact of institutional | According to the study, there isa | Despite being on The current study was
Emenike, support on positive linear relationship microfinance services, the operationalizing the variable as
2018 microfinance and between the growth of SMEs and | study's descriptive nature mobile transfer/payments,
SMEs growth in the availability of loans, savings prevented it from being mobile savings and mobile credit
Nimule, South Sudan. | accounts, and managerial skills. broadly applicable to Kenya | facilities and will be done in
because it was restricted to Trans-nzoia county, Kenya.
the context and scope of
Sudan.
Bosire, and | To determine whether | The study found a significant In this study, the independent | The current study investigate
Ntale, 2018 | the growth of SME's positive correlation between the and dependent variables microfinance mobile services

in Narok, County is
impacted by mobile
money transfers.

growth of SMEs and mobile
banking, mobile loans, and mobile
payments as operational
indicators.

showed no correlation, despite
the focus on microfinance
services. Additionally, it only
interpreted the variables

and performance of SME's in
Kenya, and adopt various
variables as well as descriptive
research design.
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narrowly.

Ahmad, et The role that payments | The study found that there is a failed to assess the extent and | The current study aims to
al., (2018) transfers and SME limited adoption of digital degree of digitalization, value | evaluate the impact of
performance play in technologies, including cloud capture/creation mechanism, | mobile services on the
Kenya. computing. and value proposition change | performance of small and
as metrics for measuring the medium-sized enterprises
digitalization process. (SMESs) in Kitale, Trans-
nzoia County, Kenya.
Mararo, Determine how mobile | The study found that the financial | Failed to quantify the extent The viewpoints was used in this
(2018), services affect the performance of SMEs was and degree of digitalization, study to gauge the performance
expansion of SMEs in | enhanced by mobile services. the change in the value of SMEs.
Nakuru, County. proposition, the value capture
and creation mechanism, and
the digitalization process.
Kim, and | A ascertain how The study's findings demonstrated | The study was done on Four theories served as the
Shim, innovation, social a significant and favorable Tourism sector in South foundation for the current study,
(2018) capital, and knowledge | relationship between mobile Korea and findings limited in | which focused on SMEs in
sharing affected South | services and SMEs' performance. | their generalization. Kenya and its study constructs.
Korean SMEs that
were concentrated in
the travel and tourism
industry.
Fatoki, To investigate the The study found a significant A research gap needs to be To get the intended results, the
(2018) effect of entrepreneur | relationship between the ER and filled because the study was current study was use the proper

resilience on the
performance of SMEs
in South Africa.

level 9 individuals' and
organizations' success in South
Africa.

exploratory in nature and was
unable to measure several
crucial factors related to firm
performance.

research methodology and be
grounded in pertinent theories.

Source: Researcher (2025)
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2.5 Conceptual Framework

In order to bridge the research construct (entrepreneur training) as shown in the

conceptual framework and address emerging research gaps, the conceptualized model

developed for this study was used to express the directions of relationships between

Microfinance mobile services and SME's performance.
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Figure 2.2 Conceptual Framework
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Utilizing the previously mentioned conceptual framework, this research was show the
relationship between the performance of SMEs and microfinance mobile services, with
entrepreneur training serving as a moderating factor. Entrepreneur training was
operationalized through Financial Management, Business Risk Management, and
Bookkeeping; performance was operationalized through Return on Assets (ROA) and
Return on Investment (ROI); and microfinance mobile services operationalized through

mobile money transfer/payment, mobile saving, and mobile credit facilities.
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CHAPTER THREE

RESEARCH METHODOLOGY
3.1 Introduction

The chapter three entails research design, empirical model, and population of the study,
sample and sampling techniques. It further includes validity and reliability, diagnostic

tests, data analysis and presentation and ethical consideration.

3.2 Research Design

The study used descriptive research design. This is a systematic approach meant to gather
in-depth information about a population or phenomenon under investigation (Saunders,
Lewis, & Thornhill, 2009). This approach was relevant to the current study since it
examined and the effect microfinance mobile services and financial performance of
SMEs in Trans-Nzoia County, Kenya. The descriptive research approach focuses on
obtaining several metrics and indicators that provide a comprehensive investigation of the
variables at play and how they interact with relation to mobile transfer/payments, mobile

savings, mobile credit facilities, and entrepreneurship training.

Descriptive research design was best suited for studies that sought to give detailed
explanation of the characteristics and relationships between variables without altering
them (Creswell & Creswell, 2017). The descriptive design of this study allowed for the
systematic collection and analysis of data to understand the ways in which microfinance
mobile services impact SMEs. Descriptive research designs were best suited for studies
that sought to provide a comprehensive explanation of the characteristics and
relationships between variables without altering them (Creswell & Creswell, 2017). The

descriptive design of this study allowed for the systematic collection and analysis of data
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to understand the ways in which microfinance mobile services impact SMEs
performance. Ayyagari, Beck, and Demirgiig-Kunt (2011) conducted a study that
effectively employed a similar approach, utilizing a descriptive framework to investigate

the impact of small and new enterprises on employment and growth.

3.3 Empirical Model

The rough estimate of the empirical model was presented in this section along with the
identified relationships that were illustrated in the conceptual framework. The
performance of SMEs, which was the dependent variable, and microfinance mobile
services, which was the independent variable, are conceptually related. The moderating
construct of entrepreneur training, which was tested, was also presented. To test for both
direct and moderating effect, the study use a multiple regression analysis model, a
statistical parameter technique considered robust in ascertaining the casual effect through
a S-pointer Likert scale. To ascertain the strength and the effect of the predictor
constructs, money transfer/payments, mobile saving and mobile credit facilities regressed

against the following parameters.

PSME's = Bo1 + BIMTP + B2 MS + B3MCF F€..uuueueruennnsenseecnrsensnessensesssecannes 3.1
Where;
PSME's = Financial Performance of SME's
MTP = Money Transfer/Payments
MS =Mobile Saving
MCF =Mobile Credit Facilities
Boi= Beta Coefficient

¢= Error Term
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In order to regress the moderating effects of entrepreneur training, a prior test on the
composite indices on the 2 dimensions calculated. To determine the composite index
value for each model, the quantitative data from the 5-point Likert scale transformed
using a harmonic mean (Gupta 2008, Kilika, 2012). The indices are derived using the
formula for harmonic mean. Using the following formula, based on the relative weight
resulting from the number of items in the research tool for each study variable::

Ci=> fiwi=Y fi

Where;

Ci was the composite index for structural components. i. The aggregate effect of mobile
savings, mobile credit facilities, and money transfer/payments on the performance of
small and medium-sized businesses in Kenya were the construct indices to be calculated.
f = The total number of participants who answer the survey

wi = The proportionate weight each component of a given variable was given.

1= The total number of parts that made up the particular variable

The fifth objective of the second model used MacKinnon's three-step method to test
whether entrepreneur training moderated the association between microfinance mobile
services and SME performance in Trans-nzoia County, Kenya. To find out if the
dependent construct (SMEs performance) and the autonomous construct (microfinance
mobile services) were significantly correlated, model 3.2 was used as the base model.

PSME's = Bos + Bos MMS + Bo7 ET + 3.2

PSME's = Bos + pooMMS + B1oET + puMMS * ET +¢...... 3.3
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3.4 Operationalization and Measurement of Research Variables

This study seeks to find out how portfolio composition relates to financial performance.

The study utilized quantitative data for testing the extent of the relationship between the

study variables.

Table 3.1 Operationalization and measurement of Variables
b a0

Variable Tvpe Operationalization MAeasurement Aeasurement Hypothesized
Scale direction
ShEs Diependent Owerall success and Fetum on Likert Scale Positrvenegaty
Performance fimancizl health of Assets(FLOA) e
SMEs, measured Feturn on
through various nwvestment
performance metrics. {(F.OI)
MMobile Independent Services enabling Electronic funds | Likert Scale Postrvenegan
Transfer Paymen SMEs to conduct Transfer e
t. fimamncial transactions Online payment
viamobils Services
technelogy | Digital
Currency
Unified paymet
mterface.
hobile Savmgs Independent Savimgs services Group sawvimgs | Likesrt Scale Positrvenegaty
offered through Account. e
mobdle platforms that Locked Sawvings
allow ShEs to sawve Ajccount
IOy, Reetail Credit
Account.
Complex
Investment
Accoount
MMobile Credit | Independent Fmancial services Eevolving loan | Likert Scale Postrvenegan
Facilities provided through facilities. e
moebile platforms that Roetail credit
offer credit to SMEs. facilities.
Committed
facilities.
Installments
Entreprensurial Moderator Educationzal and Fimancial Likert Scale Positrvenegatt
Trammg developmental Management e
actrvities simed at Busmess FRisk
snhancmg MManagement
entrepreneurizl skills. Book keepimg

Source: Researcher (2025)

3.5 Target Population

Trans-Nzoia County has 197 SMEs in a variety of industries, including construction,

banking, trade and commercial services, and agriculture, make up the study's target

population. The necessity to gather a varied but controllable sample which reflects the

features of the county's larger SME landscape served as justification for this decision.

Research by Ayyagari, Demirgilic-Kunt, and Maksimovic (2011) emphasizes how crucial
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it is to consider small and medium-sized enterprises when studying economic
development and growth. The main focus of the study was proprietors and staff members
of these SMEs. The manageability and practicality research design principles were
adhered to in the choice of a sample size of 197 SMEs (Creswell, 2014). Given the
resources and constraints at hand, a focused approach to a specific number of SMEs
allowed for a comprehensive analysis and comprehension of the impact of microfinance
mobile phone services on their performance. This method also complied with the
suggestions made by Mugenda and Mugenda (2003) for choosing a sample size that is
practical and representative for a full investigation. The current study focused on SMEs
was in line with its goal of comprehending how mobile financial services could improve
the performance of small and medium-sized businesses. The goal of the research was to
give a thorough understanding of the ways in which mobile financial services affected

different facets of Trans-Nzoia County.

3.6 Sampling Techniques and Sample Design

Given the relatively small population of SMEs in Trans-Nzoia County, a census approach
employed to ensure the inclusion of all 197 SMEs identified in the study. Given that it
enabled thorough data collection from all population members, this strategy was ideal for
small populations and improved the level of representation and ability to be generalized
of the results (Hair et al., 2019). The application of this strategy to obtain a high degree of
accuracy and dependability in the results was supported by the census sampling central
theorem, which promotes the inclusion of every population member when practical.

Both probability and non-probability methods used in a mixed sampling technique to

improve the data collection process. To be more precise, purposive sampling used to
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choose participants, with an emphasis on finding important informants within each of the
197 SMEs. This method was particularly effective in qualitative research for selecting
individuals with specific expertise and relevance to the research objectives (Saunders et
al.,, 2018, Kwamboka & Sang, 2019). By targeting SME owners who had in-depth
knowledge of their enterprises and the impact of microfinance mobile services, the study
aimed to obtain rich, contextually relevant data.

In alignment with the central theorem of sampling, which emphasizes the importance of
selecting appropriate sampling methods to match research goals, the combination of a
census approach and purposive sampling ensures that the study captures a comprehensive
view of the SME landscape in Kitale Town. This approach to methodology not only
optimized the precision of the results but also guaranteed that the information acquired is
profoundly influenced by the encounters of important players in the SME industry
(Bryman, 2021). It was anticipated that the incorporation of these sampling techniques
offered a strong basis for examining how microfinance mobile services affected the

performance of SMEs in the area.

3.7 Data Collection Instrument

In order to measure each study construct easily and conveniently and to make it simple to
comprehend and analyze the research findings, self-administered open-ended
questionnaires were used to collect primary data. The five pointer Likert scale adopted in
the structured research instrument to evaluate the research items in each section. The
research tool had various sections, with items or questions that help the study to obtain
the desired data on characteristics of the participants, by giving their opinions on each

constructs and performance level in this study. The research was assisted by a research
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assistant in administering the questionnaires through making phone calls to the officers in
charge for appoints, through online methods (Google form) and drop and pick. The
purpose and subject matter of the research instruments explained in order to obtain
permission to administer the questionnaires. The chosen SMEs were then be given the
option to select the most practical and efficient method of administering the research

questionnaires, between the online (Google Form) and offline (drop and pick) options.

3.8 Validity and Reliability of Research Instruments

3.8.1 Validity of Research Instrument

This study assessed the validity of the investigation's questionnaire using three different
types of validity tests: face, content, and constructs. Validity is the extent to which an
instrument is capable of accurately measuring the things it is designed to measure,
according to Knapp & Mueller (2010). The review of literature, both theoretical and
conceptual literatures to determine face validity by supplying study variables, indicators
for organizing the statements, and operational definitions of terms all be consulted in this
research. Using the suggested hypothetical variables, construct validity was examined by
confirming the interpretation of the study constructs as they were demonstrated by the
test scores derived from the data that was gathered. By putting the research hypotheses to
the test, the operationalization of the suggested conceptual framework was employed to
establish the relationship and determine construct validity. In order to verify that pertinent
concepts and features of the study constructs are examined, the research instrument is
exposed to a thorough process of checks, counterchecks, and reviews. Additionally, the
content validity is tested by benchmarking against the body of existing empirical and

theoretical literature, (Kimberlin & Winterstein, 2008, Field, 2009, Saunders et al, 2009).
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3.8.2 Pilot Testing

The study conducted a pilot test prior to the final survey, by presenting a draft
questionnaire to four small and medium firms that randomly sampled to take part in a
pretest that will be excluded in the actual study target. The pretesting of the questionnaire
by presenting them to the participants from the four SME's from Bungoma, county to
determine they were able to interpret and generate desired feedback. From the test, the
research edited issues detected, the respondents had a chance to highlight and point out
items not well understood and the flow of statements throughout the several sections in
the research tool. The feedback data rephrased and additional questions and amends done
to ensure that all constructs were well represented. Reliability testing and internal

consistency checks were conducted using the results of the pilot test..

3.8.3 Reliability of Research Instrument

The consistency in assessment that produces consistent outcomes when applied to
research instruments is known as reliability. It's the degree to which the research
questionnaire produces constants for scores or records across several tests, or the degree
to which the same measures yield consistent results that don't change. The reliability of
the theorized constructs, conceptual relationships, and questionnaire items assessed using
a criterion of a Cronbach alpha score of 0.7 or above (Crano & Brewer, 2002, Field,

2009). The findings of the test are presented in the Table 3.2
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Table 3.2: Cronbach Alpha Values

Description No of Items Cronbach Alpha Coefficient
Mobile transfers/payments 14 816
Mobile savings 9 726
Mobile credit facilities 9 187
Entrepreneur training 9 950
SME's Performance 2 .835

Source: Researcher (2025)
The results showed Cronbach Alpha values above 0.7 indicating all the variables satisfied

the requirements for the study.

3.9 Data Collection Procedure, Data Analysis and Presentation

The survey be composed of primary data collection from the selected population
parameter. The author sought obtained approval and authorization letter, and a letter of
introduction from NACOSTI and Kenyatta University respectively to enable data
collection. Additionally, when the research tool was being administered by the assistant
researcher to study participants, consent was obtained. Both the online approach and the
drop-and-pick method was used in this study. The goal of the study was explained to the
respondents in order to get their approval.

The collected data was regressed using the statistical package for social sciences (SPSS)
application in order to conduct further analysis. Both descriptive and inferential statistical
outputs was produced by the data processing. The analysis's findings showed in
summarized tables with the mean, standard deviation, frequencies, and percentages to
allow for meaningful descriptive statistics (Rumsey, 2015; Vetter, 2017). The study

hypotheses was tested by further regressing the data.
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3.10 Ethical Considerations

The investigator will guarantee that the investigation conforms to ethical guidelines for
research. While gathering data, the researcher asked the management of each SME
involved with the study for permission. In the data collection tool, participants' consent
was requested, and their confidentiality and anonymity was preserved. The researchers
obtained the authorization letters from the Kenyatta University Graduate School and the
National Commission for Science and Technology (NACOSTI) allowing the researchers

to conduct research of this nature.
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CHAPER FOUR

FINDINGS AND DISCUSSIONS
4.1 Introduction

Chapter four presents the findings of the study derived from the analyzed data. It begins
with a discussion of the response rate, followed by an overview of the respondents'
background information. The chapter then provides descriptive statistics for the variables
under study, and proceeds to present the correlations between these variables. Finally, the
chapter addresses the testing of the study hypotheses, offering insights into the

relationships among the key constructs.

4.2 Response Rate

The response rate in this study was essential for ensuring the reliability and validity of
findings related to microfinance mobile services, entrepreneur training, and SME
performance. With a relatively small population of SMEs in Trans-Nzoia County, a
census approach was adopted, targeting all 197 identified SMEs. This method, suited for
small populations, allowed comprehensive data collection, improving the
representativeness and generalizability of the results (Hair et al.,, 2019). 152
questionnaires were returned out of 197 distributed, giving a response rate of 77%. The

table 4.1 presents the response rate.

Table 4.1: Response Rate

Response rate on administered and returned questionnaires
Response Frequency Percentage (%)
Properly filled and returned questionnaires | 152 77.12
Rejected and Unreturned questionnaires 45 22.84
Total distributed questionnaires 197 100

Source: Survey Data (2025)
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According to literature, a response rate of 50% was satisfactory, 60% was acceptable, and
70% was excellent according to (Mugenda & Mugenda, 2003). Response rate of 77%
was therefore considered excellent, reducing the risk of non-response bias and enhancing
the credibility of the data (Creswell & Creswell, 2018). This high response rate ensures
that the findings accurately reflect the dynamics within the target SME population,

providing reliable insights into microfinance mobile services and SME performance.

4.3 Respondents Demographic Characteristics

Data collected from respondents were organized for analysis. Data was analysed using
descriptive statistics. Frequencies and percentages were the key measures of the
attributes. The demographic attributes on age, gender, and education level, number of
employees in the SMEs, duration of business operations, and the type of business
operated were used. The results were presented in tables using frequencies and
percentages. This analysis provides a clear overview of the respondents’ profiles, helping

to contextualize the findings.

4.3.1 Respondents' Gender
The gender distribution analysis results were presented according to the gender identity

of the respondents.

Table 4.2: Respondents' Gender

Cumulative
Gender Frequency Percent Valid Percent Percent
Male 69 45.40 45.40 45.40
Female &3 54.60 54.60 100.0
Total 152 100.0 100.0

Source: Survey Data (2025)
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The analysis of respondents' gender distribution, as shown in Table 4.2, indicates a slight
predominance of female respondents over males. Out of the 152 participants, 54.60% (83
respondents) were female, while 45.40% (69 respondents) were male. These findings
suggest a higher representation of female entrepreneurs in SMEs in Trans-Nzoia County.
The cumulative percentage highlights that females and males together make up the
entirety of the sample, with females forming a larger portion. This gender distribution
may provide insight into the demographic characteristics of SME ownership or

management in the study area.

4.3.2 Respondents' Age

The age distribution of respondents in the financial sector plays a crucial role in
understanding their experiences, adaptability, and decision-making capabilities,
especially in relation to the adoption of microfinance mobile services. As shown in Table
4.3, the largest proportion of respondents, 30.92%, fall within the 49-58 age bracket,

followed by 26.97% in the 39-48 age group.

Table 4.3: Respondents Distribution Based on Age

Cumulative

Years of experience Frequency Percent Percent
18-28 years 15 09.87 09.87
29-38 years 28 18.42 28.29
39-48years 41 26.97 55.26
49-58 47 30.92 86.18
Above 58 years 21 13.82 100.0
Total 152 100.0

Source: Survey Data (2024)

These findings suggest that the majority of participants are older, experienced individuals
who are likely to hold leadership or key decision-making roles within SMEs. According
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to the KNBS report (2020), individuals in this age group tend to dominate managerial
positions in the financial and business sectors, reflecting the maturity and experience
needed to navigate financial challenges, including the adoption of mobile services. The
prevalence of respondents in this age range also correlates with their likelihood to
embrace innovative financial technologies to improve SME performance (KNBS, 2020).

Additionally, the cumulative percentage indicates that 71.71% of the respondents are
above 39 years old, further confirming the significant representation of older
professionals in the financial sector. Younger participants, such as those in the 18-28
years bracket, represent only 9.87% of the respondents, suggesting a smaller but growing
involvement of younger entrepreneurs in financial decision-making roles. This finding
aligns with previous studies by Muli et al. (2021), who found that younger SME
managers are more inclined towards innovative financial solutions like mobile banking.
However, the dominance of older respondents highlights the need for targeted financial
literacy programs, as individuals above 40 years may be slower in adapting to mobile

financial services, despite their extensive experience and influence within the sector.

4.3.2 Respondents' Level of Education

Understanding the educational background of respondents is critical for interpreting their
capacity to engage with financial management practices and mobile microfinance
services. Education plays a significant role in shaping decision-making, business acumen,
and the ability to adapt to new financial technologies. The analysis of respondents'

education levels provides insights into how formal education may influence the financial
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performance and management of SMEs in Trans-Nzoia County as shown in Table 4.4

below.

Table 4.4: Respondents Distribution Based on Education Level

Cumulative
Level of Education Frequency Percent Valid Percent Percent
Certificate 27 17.76 17.76 17.76
Diploma 40 26.32 26.32 44.08
Bachelors 46 30.26 30.26 74.34
Postgraduate 39 25.66 25.66 100.0
Total 152 100.0 100.0

Source: Survey Data (2025)
The Table 4.4, indicates that majority of respondents have attained higher levels of

education, with 30.26% holding a bachelor's degree and 25.66% possessing postgraduate
qualifications. This finding aligns with studies that suggest that higher education levels
are associated with a greater understanding and adoption of financial technologies
(Muthini & Wasike, 2022). The dominance of bachelor's and postgraduate qualifications
indicates that the respondents are well-equipped to navigate the complexities of financial
management and implement advanced mobile banking solutions. This well-educated
workforce is better positioned to manage risks and leverage mobile microfinance services
for the growth and sustainability of SMEs in the region (KNBS, 2021).

Furthermore, 44.08% of respondents possess either a certificate or diploma qualification.
While these individuals may have foundational skills in business and finance, studies
have shown that additional training is often required to fully utilize emerging financial
technologies (Mwangi & Njuguna, 2020). This finding underscores the importance of
ongoing financial literacy programs, especially for individuals with lower educational

qualifications, to ensure equitable access to mobile credit facilities and other financial
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services. As SMEs continue to grow in Trans-Nzoia, a well-rounded education system
that addresses gaps in financial knowledge will be essential in improving financial

performance (Central Bank of Kenya, 2021).

4.3.4 Respondents’ Number of Employees in the SMEs

The survey findings on the number of employees within the SMEs provide important
insights into the business size and potential resource capabilities of the enterprises.
Employee numbers are often an indicator of the SME's operational scale and can

influence its financial performance and growth potential as depicted in Table 4.5

Table 4.5: Respondents’ Number of Employees

Cumulative
No of Employees Frequency Percent Percent
1-5 45 29.61 29.61
6-10 58 38.15 67.76
11-15 28 18.42 86.18
Above 15 21 13.82 100.00
Total 152 100.00

Source: Survey Data (2025)

Table 4.5 above shows a significant proportion of SMEs, 38.15%, reported having
between 6 to 10 employees, indicating a moderate operational scale. Additionally,
29.61% of SMEs had 1 to 5 employees, which typically represents smaller enterprises
that may face limitations in workforce capacity but could also be more agile and
responsive to market changes. This distribution reflects common trends in the SME
sector in Kenya, where most businesses operate with a small workforce ([KNBS, 2021).
The ability of these SMEs to manage their employee resources efficiently directly affects

their financial performance and overall sustainability.
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SMEs with more than 15 employees constituted 13.82% of the respondents, representing
larger entities that likely have more robust financial systems and greater market reach.
This group of SMEs is more likely to benefit from advanced mobile financial services,
which can help manage larger transactions and financial complexities (Mwangi &
Njuguna, 2020). Understanding the employee distribution provides context for how the
businesses are structured and the potential correlation between workforce size and

financial performance outcomes.

4.3.5 SMEs' Number of Years of Operation

The number of years that an SME has been in operation was a critical factor in
determining its business maturity, stability, and resilience. This variable provides insights
into the business's ability to survive in a competitive market and its experience with

managing challenges over time. The results presented in Table 4.6

Table 4.6 Respondents Based on Number of Years of Operation

Valid Cumulative
'Years of operation Frequency Percent Percent Percent
Less than 5 years 19 12.50 12.50 12.50
5-10 years 69 45.40 45.40 57.40
11-15 years 41 26.97 26.97 84.87
Above 15 years 23 15.13 15.13 100.00
Total 152 100.00 100.00

Source: Survey Data (2025)

According to the data, the majority of SMEs, 45.40%, have been in operation for 5 to 10
years, suggesting that most enterprises have achieved a level of business sustainability
beyond the critical first few years of establishment. Businesses that have survived this

period are generally considered to have developed stable operations and a loyal customer
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base (KNBS, 2021). SMEs that have been operational for 11 to 15 years account for
26.97%, further indicating a mature segment of businesses with more extensive
experience in navigating market fluctuations and financial challenges.

Additionally, 15.13% of SMEs have been in operation for over 15 years, highlighting a
group of long-standing enterprises likely to have greater market influence and resilience
against economic downturns. In contrast, 12.50% of the respondents' businesses are less
than 5 years old, representing newer SMEs that may still be in the growth phase and more
vulnerable to financial instability (Mwangi & Njuguna, 2020). Understanding the years
of operation provides valuable context for assessing the impact of financial services on

the long-term success of SMEs.

4.3.6 SMEs' Type of Business

The type of business an SME engages in provides valuable insights into its market
dynamics, operational challenges, and financial performance. Table 4.7 presents the
distribution of SMEs based on the categories of business they operate, which include

wholesale, retail, services, and manufacturing. The results presented in Table 4.7

Table 4.7: Respondents’ type of Business

Valid Cumulative
Category of Business Frequency | Percent | Percent Percent
Whosale 42 27.63 27.63 27.63
Retail 54 35.53 35.53 63.16
Services 25 16.45 16.45 79.61
Manufacturing 31 20.39 20.39 100.0
Total 152 100.0 100.0

Source: Survey Data (2025)

The data reveals that retail businesses make up the largest proportion of SMEs,

accounting for 35.53% of the sample. Retail SMEs often play a crucial role in providing
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goods to local consumers and are key contributors to local economies (Kenya National
Bureau of Statistics [KNBS], 2021). Their prevalence in the study sample aligns with
national trends, where retail enterprises dominate the SME sector in Kenya due to their
relatively lower entry barriers and high demand for consumer goods. Following closely,
27.63% of SMEs are engaged in wholesale businesses, which typically serve as
intermediaries between manufacturers and retailers. Wholesalers often face unique
challenges in logistics and inventory management, making their financial performance an
area of interest in studies of business sustainability (Ngugi, 2020).

Manufacturing SMEs account for 20.39% of the respondents, reflecting a smaller but
significant segment of the market. Manufacturing enterprises are often capital-intensive
and face challenges such as high production costs and competition from larger firms.
Despite these challenges, manufacturing SMEs are vital for job creation and industrial
growth (GOK, 2021). Lastly, 16.45% of the businesses in the sample are service-based, a
sector that includes enterprises offering various services such as consultancy, hospitality,
and financial services. The service sector has been growing steadily in Kenya,
particularly with the increasing adoption of technology and digital services (KNBS,
2021). Understanding the distribution of business types helps in assessing the specific

financial needs and challenges faced by SMEs in different sectors.

4.4 Descriptive Statistics

The section on Descriptive Statistics provides a comprehensive summary of the key

characteristics of the study's data.
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4.4.1 Money Transfer/Payments

The descriptive statistics in Table 4.8 reveal significant insights into how SMEs in Kitale
Town, Trans-Nzoia County, are adopting money transfer and payment technologies. The
data collected reflect various aspects of digital financial services, with a focus on online
payments and digital currencies. The mean scores, ranging from 4.16 to 4.77, indicate
that most respondents agreed or strongly agreed that their organizations are actively
utilizing digital platforms to enhance payment efficiency. The relatively low standard
deviation values, with an aggregate score of 0.6443, suggest a consensus among
respondents, highlighting the growing importance of digital financial solutions in the
microfinance sector.

Table 4.8: Descriptive Statistics on Money Transfer/Payments

Statement N | Mean | SD

Monitoring transfer of payment by our customers 152| 4.3455].64162

Initiating electronic transfers in work operating procedures 152| 4.1909].62802

Monitoring online payment on declining revenue 152| 4.3545].59949

Effecting digital currency in the pace of our market response 152| 4.2273].67265

Closely analyzing unified payment interface and levels of 152| 4.3455]|.70952

competition in the industry

Making necessary unified interface in money transfer to 152| 4.3119].64832

address any declining gross margins

Improving digital currency in our organization to improve 152| 4.3545]|.71146
erformance levels

Increased number of online payment on the institution 152| 4.4019].62736

Changing the microfinance service to digital currency. 152| 4.1636|.67085

Changing the operations of the institution to online services 152| 4.7727]|.46252

Adjusting the money transfer services and changing our 152| 4.2636|.56952
roducts/services to a unified interface to meet customer needs

Increasing the level of money transfer to meet the Strategic 152| 4.2000|.58733

Business Units

Increasing our efforts towards maximizing mobile money 152| 4.3148|.57434

transfer to shareholder value

Adopting better approaches for customer experience through| 152| 4.2273|.76217

digital platforms

Monitoring transfer of payment by our customers 152| 4.3000|.67116

Initiating electronic transfers in work operating procedures 152| 4.3818].59016
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Monitoring online payment on declining revenue 152| 4.3211].82642
Aggregate Score 15214.3222 (0.6443
Source: Survey Data (2025)

In particular, the statement regarding "changing the operations of the institution to online
services" recorded the highest mean score (4.77), indicating widespread adoption of
digital operations. This shift to digital financial services, especially during the COVID-19
pandemic, has been essential for ensuring business continuity. The Kenya National
Bureau of Statistics (2021) reported that over 60% of SMEs adopted online services to
overcome financial disruptions caused by the pandemic. This transition to digital
platforms is crucial for boosting operational efficiency and maintaining customer
engagement in a competitive market. SMEs in the financial sector are increasingly
recognizing the importance of digital currency and unified payment interfaces to enhance

customer satisfaction and business performance (KNBS, 2021).

Moreover, the adoption of electronic transfers and monitoring payment transfers closely
reflect a strategic approach to addressing declining revenues and improving financial
performance. As the data shows, SMEs are utilizing digital platforms not only to meet
customer needs but also to maximize shareholder value through mobile money transfer
services. The aggregate mean score of 4.32 reflects the strong focus on digital payment
solutions to increase efficiency and profitability. These findings are in line with a study
by the International Finance Corporation (IFC, 2020), which found that businesses that
adopted mobile financial services experienced a 25% improvement in overall
performance and a reduction in operational costs, thus improving their financial

sustainability.

70



4.4.2 Microfinance Mobile Savings

The overall aggregate mean score of 4.35 and a standard deviation of 0.65 suggest that

most respondents strongly agree that mobile savings strategies are being effectively

implemented within their businesses. The highest mean score (4.45) for "identifying all

our performing types of mobile savings accounts" underscores the importance of targeted

savings products that align with the SMEs' operational needs. These findings echo a

report by the Microfinance Information Exchange (2023), which highlighted that mobile

savings solutions are key to improving the financial health of SMEs by enabling better

cash flow management and fostering long-term growth. The analysis of microfinance

mobile savings was presented in Table 4.9

Table 4.9: Microfinance Mobile Savings

Statement N | Mean | SD
Identifying all our performing types of mobile savings accounts 152 |4.4495]|.67339
Reconcentrating group savings accounts resources into areas with high 152 | 4.3211|.67879
returns
Redeploying complex investment assets to areas with better growth 152 [4.3211].60676
rospects
Increasing the level locked saving investments for better returns 152 [4.2925].58500
Creating more current accounts for profit centres 152 [4.3761|.71736
Focusing more on SME's core business by encouraging group savings (152 |4.3303|.70783
Closing savings accounts that are unprofitable to the business 152 [4.3303|.62443
Close down non-performing savings accounts 152 [4.3704|.63530
Relocating mobile savings to business areas where they are best suited {152 |4.3303|.63908
Aggregate 152 4.3468 0.6520

Source: Survey Data (2025)

The focus on redeploying complex investment assets and concentrating resources into

areas with higher returns, both with a mean score of 4.32, reflects a strategic approach
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toward optimizing financial assets. By encouraging the use of group savings accounts,
SMEs are not only diversifying their savings portfolios but also enhancing the capacity
for investment in core business areas. According to a 2022 report by the Kenya Financial
Sector Deepening (FSD Kenya), businesses that adopted mobile savings services
experienced a 22% increase in savings rates, allowing for greater reinvestment in
operational areas with high growth potential. The findings from this study reinforce the
importance of mobile savings as a tool for business growth, especially for SMEs facing
liquidity challenges.

Additionally, the mean score of 4.37 for "closing down non-performing savings accounts"
suggests that businesses are actively monitoring and managing their savings portfolios to
maximize profitability. The strategic closure of underperforming accounts enables SMEs
to focus on high-yield savings options, enhancing overall financial performance. This
approach is consistent with findings by the International Monetary Fund (IMF, 2023),
which observed that effective management of mobile savings accounts can lead to better
financial stability and profitability for SMEs. The data from this study supports the notion
that optimizing mobile savings is critical for improving SME financial outcomes in

competitive market environments.

4.4.3 Mobile Credit Facilities

The variable had nine statement that collected data which was subjected for further
analysis. The analysis of mobile credit facilities, as presented in Table 4.10, reveals
critical insights into how SME:s in Kitale Town, Trans-Nzoia County, are utilizing mobile

credit to optimize financial performance. The overall aggregate mean score of 4.33 and a
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standard deviation of 0.70 suggest that most respondents strongly agree on the positive
impact of mobile credit facilities in reducing costs and enhancing operational efficiency.
The highest mean score (4.50) was reported for "increasing our budget on credit facilities
for development purposes," indicating a strong focus on leveraging credit for growth and

expansion.

Table 4.10: Mobile Credit Facilities

Statement N Mean |SD
Increasing our budget on credit facilities for development|152 4.5046 |.61800
purpose

Reducing our maintenance costs through application of  |152 4.2661 |.72829

mobile credit facilities
Operating on very strict budget to avoid manual loan 152 4.2752 |.67866
application cost
Increasing compliance to budget lines through use of 152 4.2385 |.66526
mobile app to lend facilities
Improve more on revolving loans as a way of reducing our|(152 4.4128 |.68328
marketing budget
Reducing the cost of processing credit facilities through 152 4.3670 |.60339
retail mobile loans

Encouraging to leasing tools and machines on installment |152 4.1835 |.81837
credits.
Increasing more on committed facilities to cut downon  |152 4.3303 |.83948

non-core expenses
Operating within acceptable levels of retailing credits in 152 4.3945 |.62388
terms of cost income ratio
Aggregate 152 4.3303 |0.6954

Source: Survey Data (2025)

Additionally, the mean score of 4.41 for "improving more on revolving loans as a way of
reducing our marketing budget" demonstrates that SMEs are using revolving credit
strategically to minimize costs while maintaining liquidity. This aligns with the 2023 Fin
Access report, which emphasized that SMEs adopting mobile credit for operational
purposes were able to reduce their marketing and operational costs by up to 18%. The use

of revolving loans allows SME:s to focus their resources on core business activities while
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maintaining flexibility in cash flow management, improving their competitive edge in the
market.

Furthermore, the mean score of 4.39 for "operating within acceptable levels of retailing
credits in terms of cost-income ratio" indicates that SMEs are effectively managing
credit-related expenses to maintain profitability. By relying on mobile credit solutions,
businesses are able to streamline loan processing and reduce manual costs, thus
enhancing overall efficiency. According to a 2022 report by the World Bank, SMEs that
embraced mobile credit facilities experienced an average cost reduction of 15%, thereby
improving their profitability and sustainability. The findings from this study suggest that
mobile credit is a vital tool for SMEs, enabling them to manage costs while supporting

growth and financial performance.

4.4.4 Entrepreneur Training

Ten statements were used to assess the construct of entrepreneur training and its impact
on SMEs' performance in Kitale Town, Trans-Nzoia County, as shown in Table 4.11. The
aggregate mean score of 4.39 and a standard deviation of 0.65 indicate a strong consensus
among respondents that entrepreneurial training plays a crucial role in enhancing their
business capabilities. The highest mean score (4.51) was reported for "We have acquired
processes that are promoting creative and technical skills in our firm," reflecting the
importance of technical skills in driving innovation and competitiveness. This finding are

presented in table 4.11:
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Table 4.11: Entrepreneur Training
Statement N | Mean | SD

'We have acquired processes that are promoting creative and 152 [4.5138|.61786
technical skills in our firm
The SME has experienced high ownership like skills among work|152 | 4.3818 | .55821
groups
'We have built ability to keep books of accounts through training |152 | 4.3455|.59719
programs
'We have networking and technical enabled learning processes 152 [4.3545|.67166
within our SMEs

'We are able to translate our entrepreneurial training and 152 [4.3578|.70083
development into business risk management.

Training on financial management has quicken our decision 152 |4.3578]|.70083
making.

'We have built capacity to continuously innovate through 152 [4.4091|.66767

entrepreneur training skills
We are differentiated by the training efficiency we have built 152 14.3394|.68340
Our SME has ability to ensure work is done in less costly manner [152 |4.4037|.64001
through training skills developed.

'We have acquired processes that are promoting creative and 152 [4.4128].62673
technical skills in our firm
Aggregate 4.3876 0.6464

Source: Survey Data (2025)

The mean score of 4.41 for "We have built capacity to continuously innovate through
entrepreneur training skills" demonstrates that SME owners are leveraging their training
programs to foster a culture of continuous innovation. According to the Global
Entrepreneurship Monitor (2022), businesses that integrate innovation through consistent
training and development are more likely to survive in competitive markets and maintain
profitability. This suggests that SMEs in Kitale Town are successfully utilizing training to
develop innovative processes and solutions, which improves their ability to adapt to
market changes and challenges.

The ability to manage business risks through entrepreneurial training was also
highlighted, with a mean score of 4.36 for "We are able to translate our entrepreneurial

training and development into business risk management." This aligns with findings by

75



the International Labour Organization (ILO, 2023), which revealed that SMEs that focus
on entrepreneurial training for risk management tend to have better resilience and
sustainability. The overall findings suggest that entrepreneurial training is not only
enhancing SMEs' technical and creative skills but also contributing to their long-term

sustainability and growth.

4.4.5 Small and Medium Size Enterprises Financial Performance

The financial performance of SMEs, measured using Return on Assets (ROA) and Return
on Investment (ROI), reflects the economic health and efficiency of businesses in Kitale
Town, Trans-Nzoia County. Table 4.12 shows that the aggregate mean score for ROA is
4.36, indicating a positive perception of asset utilization over the past four years. The
highest mean score was observed in 2022 (4.41), suggesting a peak in asset efficiency

that year.

Table 4.12: Financial Performance

Statement N Mean SD
Return on Assets(ROA)

2023 152 4.3818.67704
2022 152 4.4091 |.62509
2021 152 4.2936 |.67086
2020 152 4.3727|.61866
Aggregate Scores 4.3643 0.64791
Return on Investment(ROI)

2023 152 4.4444 0.58770
2022 152 4.2922 0.61915
2021 152 4.2501 0.64382
2020 152 4.1381 0.66528
Aggregate Scores 4.2812 0.62899

Source: Survey Data (2025)

In contrast, the aggregate mean score for ROI is lower at 4.28, with the highest score in

2023 (4.44). While ROI has shown consistent performance, the fluctuations over the
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years suggest variability in investment returns. The dip observed in 2020 (4.14) might be
attributed to the economic disruptions caused by the COVID-19 pandemic, which
impacted investment outcomes globally (World Bank, 2022). The International Monetary
Fund (IMF, 2023) also noted that SMEs faced challenges in maintaining stable ROI
during periods of economic uncertainty, reflecting the broader trend seen in this study.
Overall, the data suggests that while SMEs in Kitale Town have generally maintained
strong performance in asset utilization, there is room for improvement in investment
returns. The findings underscore the need for SMEs to focus on strategies that enhance
ROI, particularly during periods of economic instability. By addressing these challenges
and leveraging financial performance indicators effectively, SMEs can improve their

overall financial health and sustainability.

4.5 Diagnostic Tests

Diagnostic tests were used to determine if data collected met the requirements of multiple
regression analysis. Prior to conducting the regression analysis, several diagnostic tests
were performed to ensure the validity and appropriateness of the method. These tests
included assessments of linearity, normality, multicollinearity, and homoscedasticity,
which were crucial for verifying that the assumptions underlying multiple regression
analysis were met and to prevent violations that could impact the results. The findings of

these diagnostic tests are discussed in detail below.

4.5.1 Normality Test
To assess the normality assumption in regression analysis, statistical tests such as the

Kolmogorov-Smirnov and Shapiro-Wilk tests are commonly utilized (Field, 2018). These
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tests evaluate whether the data distribution deviates significantly from a normal
distribution, a critical assumption in regression analysis (Hair et al., 2019). In this study,
the Kolmogorov-Smirnov and Shapiro-Wilk tests were employed to confirm that the
normality assumption was not violated. The results of these normality tests are detailed in
Table 4.13, ensuring that the data meets the necessary criteria for valid regression

analysis (Field, 2018; Hair et al., 2019).

Table 4.13: Results of the Normality Test

Kolmogorov-
Smirnov? Shapiro-Wilk
Statisti Observation

\Variable Statistic | Df |[Sig. |c Df |Sig.
Financial .094 152 1.063 |.093 109 |.080 |Normal Distribution
Performance
Money .076 152 1.061 |.006 109 |.110 |[Normal Distribution
transfer/payment
Microfinance .098 152 [.061 |.062 109 |.076 [Normal Distribution
mobile savings
Mobile credit .057 152 .002 |.056 109 |.108 [Normal Distribution
facilities
Enterpreneur .034 152 |.031 |.047 109 |.079 [Normal Distribution
training

Source: Survey Data (2025)

Table 4.13 displays the results of the Kolmogorov-Smirnov and Shapiro-Wilk tests used
to assess the normality of the data distribution for each variable in the study. The
Kolmogorov-Smirnov and Shapiro-Wilk tests are essential for determining whether the
data follows a normal distribution, which is a fundamental assumption for valid
regression analysis (Field, 2018; Hair et al., 2019). The results indicate that all p-values
are greater than the 0.05 threshold, suggesting that the normality assumption has not been
violated for any of the variables under investigation. Specifically, the p-values for
Financial Performance, Money Transfer/Payment, Microfinance Mobile Savings, Mobile

Credit Facilities, and Entrepreneur Training were .063, .061, .061, .002, and .031,
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respectively, with corresponding Shapiro-Wilk p-values exceeding the 0.05 level for each

variable (Field, 2018; Hair et al., 2019). These findings confirm that the data is normally

distributed, thereby making it suitable for further inferential statistical analyses to test the

study hypotheses and address the research objectives effectively.

4.5.2 Correlation Analysis

Linearity in this study was assessed by examining the Pearson's correlation coefficients

among the various constructs, as suggested by Field (2013). Pearson’s correlation

coefficient is commonly used to measure the strength and direction of linear relationships

between variables (Dancey & Reidy, 2004). and result presented in the Table 4.14:

Table 4.14: Correlations Analysis

Money
transfer/paym Microfinance |Mobile credit | Enterpreneur [Financial
ents mobile savings | facilities training Performance
Money
transfer/payment 1
Microfinance
mobile savings 7817 1
Mobile credit
facilities 677" 747" 1
Enterpreneur
training 595" 573 5367 ] **
Financial
Performance 497" 412" 376" 469** 1**
Sig. .000 .000 .000 .000
N 152 152 152 152 152

Source: Survey Data (2025)

The results, presented in Table 4.14, show significant correlations between all constructs,

with coefficients ranging from 0.376 to 0.781. Specifically, Money Transfer/Payments

had a correlation of 0.497 with Financial Performance, Microfinance Mobile Savings had

a correlation of 0.412, Mobile Credit Facilities had a correlation of 0.376, and
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Entrepreneur Training had a correlation of 0.469, all significant at the 0.01 level (p <
0.01). These significant correlations indicate that the variables are linearly related,
thereby satisfying the linearity assumption necessary for valid multiple regression
analysis (Field, 2013; Dancey & Reidy, 2004). Therefore, the data meets the criteria for

linearity, making it appropriate for further hypothesis testing and analysis.

4.5.3 Multi-collinearity Test

Variance Inflation Factor (VIF) was used to measure the presence of multicollinearity and
tolerance values were used, as recommended by Field (2009) and Hair et al. (2010).
According to these guidelines, multicollinearity is indicated by a VIF greater than 10 or a

tolerance value less than 0.1.The findings of the multicollinearity test are presented in

Table 4.15:

Table 4.15: Multicollinearity Test Results
Variable Tolerance VIF Remarks
Money Transfer/Payment 0.461 2.432 | No Multicollinearity
Microfinance Mobile Savings 0.344 3.065 | No Multicollinearity
Mobile Credit Facilities 0.427 2.409 | No Multicollinearity
Enterpreneur training 0.640 1.631 | No Multicollinearity

Source: Survey Data (2025)
Table 4.15 show that all variables had VIF values well below the threshold of 10 and

tolerance values above 0.1. Specifically, Money Transfer/Payment had a VIF of 2.432
and a tolerance of 0.461, Microfinance Mobile Savings had a VIF of 3.065 and a
tolerance of 0.344, Mobile Credit Facilities had a VIF of 2.409 and a tolerance of 0.427,
and Entrepreneur Training had a VIF of 1.631 and a tolerance of 0.640. These results
indicate that none of the variables exhibited significant multicollinearity, as all values

were within acceptable ranges. This absence of multicollinearity confirms that the
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regression analysis assumptions are met, making the data suitable for further hypothesis
testing and analysis (Field, 2009; Hair et al., 2010). Consequently, the study’s findings
can be considered reliable for examining the relationships between the variables under
investigation.

4.5.4 Heteroscedasticity Test

The heteroscedasticity of the data in this study was assessed using the Breusch-Pagan
test, as recommended by Warner (2008). This test evaluates whether the variance of the
errors is constant across all levels of the independent variables. The null hypothesis for
the Breusch-Pagan test posits that the error term has a constant variance, meaning there is
no heteroscedasticity. According to the results presented in Table 4.16, the Chi-square

value was 3.081 with a p-value of 0.076. The outcome is presented in table 4.16:

Table 4.16: Modified Breusch-Pagan Test for Heteroskedasticity

Chi-Square Df Sig.
3.081 1 .076

Source: Survey Data (2025)

Given that the p-value exceeds the 0.05 threshold, the null hypothesis is not rejected,
indicating that there is no significant evidence of heteroscedasticity in the data (Warner,
2008). This result suggests that the assumption of homogeneity of variance is satisfied,
validating the use of the regression model for further analysis. The absence of
heteroscedasticity supports the reliability of the regression results and ensures that the
data is suitable for testing the study’s hypotheses.

4.6 Test of Hypotheses

This study aimed to explore both direct and indirect relationships among key constructs
related to microfinance mobile services and SME performance, with a specific focus on

the moderating role of entrepreneur training. To achieve this, the research employed a
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comprehensive hypothesis testing approach. This included evaluating the direct effects of
microfinance mobile services and entrepreneur training on SME performance, as well as
investigating potential indirect effects mediated through variables such as mobile savings
and credit facilities. By utilizing multiple regression analysis and conducting various
diagnostic tests, the study sought to offer a nuanced understanding of how these factors
interact and influence each other, thus providing deeper insights into the dynamics
affecting SME performance. This section entails the findings of the investigation for both

the direct and indirect effects hypotheses tests.

4.6.1 Test of Direct Effects Hypotheses

This study aimed to explore both direct and indirect relationships among constructs
related to microfinance mobile services and the moderating effect of entrepreneur training
on SME performance. The direct effects of microfinance mobile services and
entrepreneur training on SME performance were tested using multiple regression
analysis. The regression results, presented in Table 4.17, indicate that the model explains
38% of the variance in SME performance, suggesting a strong correlation between the
variables investigated. According to Field (2013), a correlation coefficient of 0.3 or above
is considered strong, and in this study, the R? value of 0.376 supports a robust
relationship between restructuring strategies and SME performance. The regression

outputs obtained from the statistical analysis are presented in Table 4.17:
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Table 4.17: Regression Analysis of Microfinance Mobile Services on SMEs
Financial Performance

Model Summary
Model R R Square | Adjusted R Std. Error of the Estimate Durbin-
Square Watson
1 6132 376 364 26097 1.589
ANOVA
Model Sum of Squares df Mean F Sig.
Square
Regression 4.357 2 2.179 42.725 .000°
Residual 7.591 150 0510
Total 11.948 152
Coefficients
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 1.712 381 4.774| .000
Money Transfer/Payment 456 128 3941 3.2241.002
Microfinance Mobile Savings 285 114 358 2.505].014
Mobile Credit Facilities .098 195 193 .696| .451

Source: Survey Data (2025)

As illustrated in Table 4.17. the regression parameters showed values of R, R?, and Adj-
R? to be 0.613, 0.376, and 0.364 respectively. The Adjusted R-Squared (R?) value of
0.364 implies that 36.4% of the variation in SME performance can be explained by the
constructs of restructuring strategies. This result indicates that while restructuring
strategies have a moderate explanatory power over performance, other factors contribute
significantly to performance variations. The findings align with the research by Santana
et al. (2017) and Scherrer (2010), who found that strategic restructuring positively
influences organizational performance over time. However, 63.6% of the performance
variation may be attributed to variables outside the scope of this study, underscoring the

need for further investigation into additional influencing factors.
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The ANOVA table confirms the regression model's appropriateness, with a significant F-
value indicating that the model is statistically sound and the data collected is accurate.
The significant F-value suggests that the regression model effectively captures the
relationship between restructuring strategies and SME performance, validating the
model's suitability for the data. The findings also reinforce the theoretical framework
proposed by Barney (1991), which posits that internal capabilities developed through
strategic actions contribute to competitive advantage and improved performance. This
supports the view that restructuring strategies positively influence SME performance.

In summary, the multiple regression model demonstrates a significant relationship
between the independent variables—money transfer/payment, microfinance mobile
savings, and mobile credit facilities—and SME performance. The regression equation
summarizing these relationships is as follows:

Y=1.722 + 0.394MTP +0.358MS + 0.193MCF+ €..cceovvrrvrinrniininrnennnnn. Model 4.1
This model suggests that while money transfer/payment and microfinance mobile
savings significantly predict SME performance, mobile credit facilities do not have a
substantial direct effect. The findings provide valuable insights into the impact of
restructuring strategies on performance and support the notion that targeted strategies

can enhance organizational outcomes.

4.6.2 Effect of Money Transfer/Payment on SME Performance
To evaluate this object the following hypothesis was proposed and tested:
Hoi:  Money Transfer/Payment has no statistical significant effect on financial

performance of small and medium enterprises in Trans-zoia, County.
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The analysis of the effect of Money Transfer/Payment on SME performance reveals
significant findings, as presented in Table 4.17. The coefficient for Money
Transfer/Payment is 0.456 with a standardized Beta value of 0.394, indicating a positive
and substantial impact on SME performance. The t-value for this coefficient is 3.224, and
the p-value is 0.002, which is well below the conventional significance level of 0.05. This
suggests that Money Transfer/Payment significantly affects SME performance, providing
strong evidence to reject the null hypothesis (Ho: Money Transfer/Payment has no
statistical significant effect on financial performance of small and medium enterprises in
Trans-zodiac, County).

The decision rule for this variable is based on the p-value. Since the p-value is less than
0.05, we reject the null hypothesis. This statistical significance indicates that Money
Transfer/Payment contributes meaningfully to SME performance. The positive
coefficient suggests that as the use of Money Transfer/Payment increases, so does the
financial performance of SMEs. This finding aligns with the perspective that efficient
financial transactions facilitated by Money Transfer/Payment systems can enhance
operational efficiency and financial outcomes for SME:s.

Furthermore, the significant effect of Money Transfer/Payment is consistent with existing
literature, which emphasizes the importance of financial technology in improving
business performance (Klapper & Singer, 2017). The substantial coefficient and low p-
value underline the effectiveness of Money Transfer/Payment as a key factor in driving
SME success. Therefore, the study concludes that adopting robust Money

Transfer/Payment systems can lead to enhanced financial performance, supporting the
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broader implications of financial inclusion and technological advancement in the SME

sector.

4.6.3 Mobile Saving and SME Performance
To evaluate the second objective, the hypothesis was stated in the null form as:
Ho2:  Mobile saving has no statistically significant effect on financial performance of
small and medium enterprises in Trans-nzoia, County.
The results of the regression analysis, coefficient for microfinance mobile savings was
showed that: B = .285, t = 2.505, p = .014. According to the decision rule, a p-value less
than 0.05 indicates statistical significance. Thus, since the p-value of 0.014 is less than
the 0.05 threshold, we reject the null hypothesis (Hoz) that microfinance mobile savings
has no statistically significant effect on SME financial performance in Trans-Nzoia
County. This result suggests that microfinance mobile savings positively and significantly
influences SME performance, supporting the hypothesis that such financial services
contribute meaningfully to the financial outcomes of SMEs.
The coefticient of determination (R?) value indicates the proportion of variance in SME
performance explained by microfinance mobile savings. Although the exact R* value is
not specified here, the significant t-value and p-value point to a meaningful contribution
of microfinance mobile savings to the performance of SMEs. This finding aligns with
prior research which highlights the importance of financial services in enhancing SME
capabilities and performance (Zhu et al., 2020). The positive coefficient suggests that as
microfinance mobile savings increase, SME performance also improves, reflecting the

role of financial tools in supporting business growth and stability.
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These results are consistent with the theoretical perspectives on the impact of financial
services on organizational performance. For instance, financial inclusion theories
emphasize that access to diverse financial services, including mobile savings, can
enhance business efficiency and financial stability (Beck & Demirguc-Kunt, 2008).
Therefore, the significant effect of microfinance mobile savings reinforces the notion that
financial services are integral to the successful operation and growth of SMEs. This
study's findings underscore the value of such financial instruments in improving SME
performance and provide empirical support for policies aimed at increasing access to

mobile savings solutions.

4.6.4 Effect of Mobile credit facilities on SME performance

To evaluate the third objective, the hypothesis was stated in the null form expressed as:
Hos: Mobile credit facilities have no statistically significant effect on financial

performance of small and medium enterprises in Trans-nzoia, County.

The analysis of the effect of mobile credit facilities on SME performance was conducted
to assess the validity of the third hypothesis. The results of the hypothesis test showed
regression parameters B = .098, t = .696, p = .451, with a standard error of 0.195.
According to the decision rule, a p-value greater than 0.05 indicates that the null
hypothesis cannot be rejected. Given that the p-value of 0.451 is substantially higher than
the 0.05 threshold, the null hypothesis is not rejected. This result indicates that mobile
credit facilities do not have a statistically significant effect on the financial performance

of SMEs in Trans-Nzoia County. The lack of significance, as reflected by the low t-value
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and high p-value, suggests that mobile credit facilities do not meaningfully influence
SME performance in this context.

The coefficient of determination (R?) in the model could provide insights into the
proportion of variance in SME performance explained by mobile credit facilities.
However, based on the regression parameters provided, it appears that mobile credit
facilities do not account for a substantial part of the variance in SME performance. This
finding is in contrast to some prior studies that highlight the positive impact of credit
facilities on business performance (Kumar & Sunder, 2019). The results suggest that
while mobile credit facilities might be a component of the broader financial services
ecosystem, they alone do not significantly drive financial outcomes for SMEs in Trans-
Nzoia County. This underscores the need for a comprehensive approach in evaluating the
effectiveness of financial services on SME performance, potentially integrating other

factors and financial tools.

4.6.5 Moderating Effect of Entrepreneur Training

The fourth objective of this study was to assess the moderating effect of Entrepreneur

Training on the relationship between microfinance mobile services and the financial

performance of SMEs in Trans-Nzoia County, Kenya. The hypothesis was stated as

follows: The hypothesis was stated as:

Hos:  Entrepreneur Training has no moderating effect on the relationship between
microfinance mobile services and financial performance of SMEs in Trans-nzoia

County, Kenya.

88



To test the moderating effect, Step 1: The regression of microfinance mobile services on
SME performance was performed and the results are presented in Table 4.18. The model
summary shows that the R? value is 0.301, indicating that 30.1% of the variance in SME
performance can be explained by microfinance mobile services. The F-value is 69.192
with a significance level of 0.000, confirming that the relationship between microfinance
mobile services and SME performance is statistically significant. The coefficient for
microfinance mobile services is 0.536, with a t-value of 6.861 and a p-value of 0.000,
indicating a strong and significant positive effect on SME performance.

Step 1: Regressing Composite of Microfinance Mobile Services on SMEs

Performance

Table 4.18: Regression of Microfinance Mobile Services on SMEs Performance

Model Summary
Mode R R Adjusted R Square  Std. Error of the Durbin-
1 Square Estimate Watson
1 .549? 301 294 27367 1.579
Anova
Model Sum of Df Mean Square F Sig.
Squares
Regression 3.681 1 3.681 69.192 .000°
Residual 8.089 151 0532
Total 11.660 152
Coefficients
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 1.944 360 5.404 .000
Microfinance 536 080 549 6.861 .000

Mobile Services
Source: Survey data (2025)

The table 4.18 shows the findings on the relationship between the independent,

moderating and dependent variables.
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Step 2: The second step involved regressing the moderating variable, Entrepreneur
Training, on SME performance to evaluate its direct effect. The results indicated a
significant positive effect of Entrepreneur Training on SME performance, though specific
values were not provided here. This step is crucial in understanding whether Entrepreneur
Training itself contributes to changes in SME performance independently of the

microfinance mobile services.

Table 4.19: Regression of Microfinance Mobile Services, Entrepreneur Training and
SMEs Performance

Model
Summary
Mode R R Square  Adjusted R Std. Error of the Durbin-
1 Square Estimate Watson
1 1542 .569 519 20111 1.658
ANOVA
Model Sum of Df Mean F Sig.
Squares Square
Regression 7.242 2 3.621 89.530 .000°
Residual 4.328 150 .040
Total 11.569 152
Coefficients
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 1.218 275 4.431 .000
Enterpreneur 768 080 821 9.603 000
Trainning
Microfinance mobile 085 042 498 619
services

Source: Survey data (2025)

The results presented in Table 4.19 reveal a substantial positive effect of Entrepreneur
Training on SME performance. The model summary indicates an R* value of 0.569,

meaning that 56.9% of the variation in SME performance can be explained by
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Entrepreneur Training and microfinance mobile services combined. This high R? value
suggests a strong relationship between the variables, highlighting the significant role
Entrepreneur Training plays in enhancing SME performance. The regression coefficients
further substantiate the importance of Entrepreneur Training. The coefficient for
Entrepreneur Training is 0.768 with a t-value of 9.603 and a p-value of 0.000, indicating
a highly significant positive impact on SME performance. This result signifies that for
each unit increase in Entrepreneur Training, SME performance improves substantially,
reinforcing the value of such training programs in driving business success. In contrast,
the coefficient for microfinance mobile services is relatively low (0.042) and statistically
insignificant (p = 0.619), suggesting that, within this model, microfinance mobile
services do not have a significant direct effect on SME performance when Entrepreneur
Training is accounted for. Thus, the analysis highlights Entrepreneur Training as a crucial
factor contributing to SME performance, providing valuable insights into the
effectiveness of training programs in the business context.

Y =1.218-0.042 MMS + 0.821ETP+H €..uvvvviirninniiniiiiiiiiiiiiiiiiiieninnene. Model 4.2

Step 3: In the final step, the interaction term between microfinance mobile services and
Entrepreneur Training was added to the regression model. This step aimed to determine if
Entrepreneur Training moderates the relationship between microfinance mobile services
and SME performance. Although the detailed results for this step are not provided, the
interaction term’s significance would be key to determining the moderating effect. A
significant interaction term would imply that the impact of microfinance mobile services

on SME performance is influenced by the level of Entrepreneur Training. The table 4.19
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shows the findings on the moderated relationship with the presence of the interactive

term.

Table 4.20: Regression for Moderated Relationship with Interactive Term

Model
Summary
Model R R Adjusted R Std. Error of the  Durbin-Watson
Square Square Estimate
1 .819° .670 .621 .18979 1.706
ANOVA
Model Sum of Df  Mean Square F Sig.
Squares
Regression 7.751 2 2.584 101.732 .000°
Residual 3.818 150 .0254
Total 11.569 152
Coefficients
Model Unstandardized  Standardized T Sig.
Coefficients Coefficients
B Std. Beta
Error
(Constant) 2.049 341 6.013 .000
Enterpreneur 597 088 643 6.808 .000
Trainning
Microfinance Mobile 55, 112 338 3.006 003
Services
Interactive Term .063 .017 490 3.761 .000

Source: Survey data (2025)

As presented in Table 4.20, the model summary shows an adjusted R? value of 0.621,
indicating that 62.1% of the variance in SME performance is explained by the combined
effect of microfinance mobile services, Entrepreneur Training, and their interaction. This
substantial R? value underscores the model's robust explanatory power and the significant
role that Entrepreneur Training plays in moderating the relationship between
microfinance mobile services and SME performance.

The inclusion of the interactive term in the regression analysis reveals notable findings.

The coefficient for the interactive term is 0.063 with a t-value of 3.761 and a p-value of
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0.000, indicating a statistically significant moderating effect. This suggests that the
impact of microfinance mobile services on SME performance is significantly enhanced
by the presence of Entrepreneur Training. Specifically, as Entrepreneur Training
increases, the positive effect of microfinance mobile services on SME performance also
intensifies. The coefficients for microfinance mobile services and Entrepreneur Training
are 0.337 and 0.597, respectively, both significant at p < 0.05. These results demonstrate
that while both variables individually contribute to SME performance, their combined
effect through Entrepreneur Training amplifies the overall performance outcomes. Thus,
the analysis confirms that Entrepreneur Training not only has a direct positive effect on
SME performance but also strengthens the positive influence of microfinance mobile
services on performance, highlighting its crucial role as a moderating variable:
Y =2.049+0.338 MMS+ 0.643 ETP + 0.490 MMS*ETP+ &...cccvvnvenenn.. Model 4.3

The summary of behaviour of parameters in the regression models across the three steps

used for determining moderation is presented in Table 4.24:

Table 4.21: Summary of Moderation Relationship
Parameter | Model 1 | Model 2 | Model 3 Change (2-1) | Conclusion

R” 0.301 |0.626 0.670 0.044 Reject Hos
— there is an evidence that

Adj R 0.294 |0.619 0.661 0.042 Enterpreneur Trainning

BMMS 0.549 |0.42 0.337 0.083 moderates the
relationship between

BETP 0.767 0.597 0.017 microfinance mobile

BInt. term 0.063 0.063 seryices and SME
performance

P-value 0.000 | 0.000 0.000 0.000

Source: Survey data (2024)

The summary of the parameters across the three regression models used to determine the

moderating effect of Entrepreneur Training is presented in Table 4.21. The regression
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analysis demonstrates a progressive increase in the explanatory power of the models.
Specifically, the R? value increased from 0.301 in Model 1 to 0.626 in Model 2, and
further to 0.670 in Model 3, reflecting a notable improvement in the model's ability to
explain variance in SME performance as additional variables and the interaction term
were incorporated. This 0.044 change from Model 2 to Model 3 supports the rejection of
the null hypothesis (H04), indicating that Entrepreneur Training significantly moderates
the relationship between microfinance mobile services and SME performance.

The adjusted R? values followed a similar upward trend, rising from 0.294 in Model 1 to
0.619 in Model 2 and 0.661 in Model 3. This consistent increase further affirms the
robustness of the moderation effect. The coefficient for microfinance mobile services (f =
0.337) decreased from Model 1 to Model 3, while the coefficient for Entrepreneur
Training (B = 0.597) decreased slightly, with the interactive term (B = 0.063) showing a
significant effect (p-value = 0.000). These results collectively indicate that Entrepreneur
Training enhances the positive relationship between microfinance mobile services and

SME performance, validating its role as a significant moderator.
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4.22 Summary of Test of Hypotheses

Hypothesis Findings Conclusion Decision
Ho1: Money =0.389 Money Transfer/Payments has a | Reject Ho
Transfer/Payments has no | P=0.002 significant statistical effect on

statistical significant effect SME performance inTrans-Nzoia

on the SME performance County Kenya

inTrans-Nzoia County

Kenya.

Ho2: Mobile Saving has no | B =3.38 Business portfolio restructuring | Reject Ho
statistical significant effect | P=0.014 strategy has a positive and

on the performance of statistically significant effect on

SME performance in SME performance inTrans-Nzoia
Trans-Nzoia County County Kenya

Kenya.

Hos: Mobile Credit B=0.091 Cost cutting restructuring strategy | Reject Ho
Facilities has no mediating | P=0.449 has no statistical significant effect

effect on the relationship on SME performance inTrans-

between restructuring Nzoia County Kenya

strategies and performance

of SME performance

Trans-Nzoia County

Kenya.

Hos: Entrepreneur training | f= 0.887 Entrepreneur training has a | Reject Ho
has no moderating effect | P=0.000 positive and statistically

on the relationship B significant moderating effect on

between restructuring interm=0.063 | the relationship between

strategies and performance | P=0.00 restructuring strategies and SME

of SME performance
Trans-Nzoia County
Kenya.

performance inTrans-Nzoia

County Kenya

Source: Survey data (2025)
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CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 Introduction

This chapter presents the summary of findings, conclusions drawn, and recommendations
based on the results of the study. The chapter synthesizes the key outcomes from the data
analysis, linking the findings to the study objectives and hypotheses. It also provides
policy recommendations for enhancing the effectiveness of microfinance mobile services
and Entrepreneur Training in improving SME performance. Finally, suggestions for

future research are presented to build upon the gaps identified during the study.

5.2 Summary of the Findings

The study adopted a positivism philosophy, which emphasizes the use of objective and
empirical methods for investigating phenomena. A descriptive and explanatory research
design was employed, enabling the study to describe the variables and explain the
relationships between microfinance mobile services and the financial performance of
small and medium enterprises (SMEs) in Trans-Nzoia County. Quantitative data was
collected through structured questionnaires administered to SME owners and managers.
Descriptive statistics were used to analyze the demographic characteristics of respondents
as well as to provide insights into each construct. For hypothesis testing, the study
applied a multiple linear regression model. Prior to conducting the regression analysis,
diagnostic tests were carried out to ensure compliance with the assumptions of the
multiple linear regression model, including normality, linearity, multicollinearity, and

homoscedasticity.
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5.2.1 Effect of Mobile Money Transfer/Payments on SMEs Performance

The first objective sought to examine the effect of mobile money transfer/payments on
the financial performance of SMEs in Trans-Nzoia County. The results indicated a
positive and statistically significant effect, with the coefficient (B = 0.456, p = 0.002)
confirming that mobile money transfer services have a strong impact on the financial
performance of SMEs. This suggests that SMEs that utilize mobile money transfer
services experience improved financial outcomes, including enhanced transaction

efficiency and reduced operational costs.

5.2.2 Effect of Mobile Savings on SMEs Performance

The second objective aimed to assess the impact of mobile savings on the financial
performance of SMEs. The study revealed that mobile savings have a positive and
statistically significant effect on SME performance ( = 0.285, p = 0.014). This finding
implies that SMEs using mobile savings services benefit from improved financial
management, including better liquidity control and capital accumulation, which enhances

their financial stability and growth.

5.2.3 Effect of Mobile Credit Facilities on SMEs Performance

The third objective was to evaluate the effect of mobile credit facilities on SME
performance. The findings showed that mobile credit facilities did not have a statistically
significant impact on SME performance (f = 0.098, p = 0.451). This suggests that while

mobile credit facilities are accessible to SMEs, their uptake or effective utilization may
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be limited, possibly due to high interest rates, stringent repayment conditions, or

inadequate credit management skills among SMEs.

5.3.4 Moderating Effect of Entrepreneur Training on the Relationship between
Microfinance Mobile Services and SMEs Performance

The fourth objective examined the moderating effect of Entrepreneur Training on the
relationship between microfinance mobile services and SME performance. The results
demonstrated that Entrepreneur Training significantly moderates this relationship (f =
0.063, p = 0.000). The interaction term between Entrepreneur Training and microfinance
mobile services was positive and significant, indicating that Entrepreneur Training
enhances the effectiveness of microfinance mobile services in improving SME financial
performance. This highlights the importance of equipping SME owners and managers
with entrepreneurial skills to maximize the benefits of mobile financial services.

The study provides empirical evidence that mobile money transfer and savings services
positively influence SME performance, while the effect of mobile credit facilities remains
limited. Entrepreneur Training plays a crucial role in moderating the relationship between
mobile financial services and SME performance, underscoring the need for capacity-

building initiatives.

5.3 Conclusions

This research made the following conclusions based on the findings from each of the four

objectives:
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First, the study concluded that mobile money transfer and payment services had a
significant positive effect on the financial performance of SMEs in Trans-Nzoia County.
The adoption of mobile money transfer technology by SMEs enabled faster, more secure,
and cost-effective transactions, contributing to better financial outcomes. SMEs that
embrace mobile money platforms for their transactions enhanced their operational
efficiency, reduced costs, and ultimately experienced improved profitability. Therefore,
promoting mobile payment services can be an effective strategy for improving the
financial performance of SMEs.

Second, the study concluded that mobile savings services significantly improved SME
financial performance. SMEs that used mobile savings platforms benefited from
enhanced financial discipline, better liquidity management, and increased -capital
reserves, which helped them sustain and grow their businesses. Mobile savings services
provided an accessible, secure, and convenient means for SMEs to build savings, leading
to improved financial stability and performance.

Third, the study concluded that mobile credit facilities, while available to SMEs, did not
significantly impact their financial performance. This suggests that SMEs may face
challenges in accessing or effectively utilizing mobile credit due to factors such as high
interest rates, limited loan amounts, or unfavorable terms. It indicated that while mobile
credit is an innovative financial service, there is a need for further refinement of these
products to better meet the needs of SMEs and enhance their financial performance.
Fourth, the study concluded that Entrepreneur Training had a significant moderating
effect on the relationship between microfinance mobile services and SME performance.

Entrepreneurial skills, particularly in financial management and decision-making,
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enhanced the capacity of SMEs to leverage mobile financial services effectively. As a
result, training programs that built entrepreneurial competencies maximized the benefits
of mobile services, thereby contributing to better financial outcomes for SMEs. This
finding underscored the importance of capacity building in entrepreneurship as a critical

factor for the success of SMEs in the utilization of mobile financial services.

5.4 Study Knowledge Contribution

The study investigated the effect of microfinance mobile services, including mobile
money transfers, mobile savings, and mobile credit facilities, on the financial
performance of SMEs in Trans-Nzoia County, Kenya. The first contribution to knowledge
by the study occurred through its unique exploration of the moderating role of
Entrepreneur Training in this relationship. By examining the interaction between mobile
financial services and Entrepreneur Training, the study provided new insights into how
entrepreneurial skills enhanced the financial performance of SMEs when combined with
mobile financial innovations.

A majority of previous research that interrogated the effect of mobile financial services
on SME performance focused on linear relationships. These studies largely overlooked
the potential moderating variables, such as Entrepreneur Training, that can influence the
strength of these relationships. In contrast, this study applied a moderation model to
demonstrate that Entrepreneur Training significantly improves the impact of mobile
financial services on SME performance, thus expanding the theoretical understanding of

the interaction between technology adoption and capacity building.
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Most studies done in the past adopted a linear association between financial technology
and business outcomes. The current study diverged by incorporating both linear and
interactive models, specifically addressing the role of a human capital factor
(Entrepreneur Training) in improving the effectiveness of mobile financial services.
Previous studies had applied mostly theoretical or descriptive approaches, but this
research provided empirical evidence, offering a more nuanced understanding of the
dynamics between mobile financial services and SME performance in a developing
country context.

The current study has made useful contributions through the models that were used to
demonstrate the significance of moderation. It shows that Entrepreneur Training not only
directly enhances SME performance but also strengthens the relationship between
microfinance mobile services and business outcomes. This empirical validation of the
interactive effect enriches the literature on SME development, financial inclusion, and
entrepreneurship, while offering practical recommendations for stakeholders in the SME

sector.

5.5 Recommendations for Policy and Practice

In view of the research results and conclusions, the study made the following
recommendations: First, policy-makers and financial institutions should enhance the
availability and accessibility of mobile savings and credit services specifically tailored
for SMEs. The study revealed that mobile savings had a statistically significant positive
effect on SME financial performance, indicating the importance of savings solutions in

business growth. Mobile financial service providers should collaborate with SME
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development agencies to develop targeted products that address the unique financial
needs of small businesses.

Second, entrepreneurship training programs should be integrated into SME support
structures to improve the capacity of business owners. The study found that Entrepreneur
Training significantly moderates the relationship between mobile financial services and
SME performance. This suggests that training in financial management, digital literacy,
and business skills empowers entrepreneurs to better utilize mobile financial tools,
leading to improved performance. Thus, it is recommended that both public and private
sectors invest in expanding and promoting comprehensive entrepreneurship training for
SMEs.

Third, regulatory bodies should create favorable conditions for mobile credit services.
While the study showed a less significant effect of mobile credit on SME performance,
addressing barriers such as high interest rates, collateral requirements, and regulatory
constraints could improve the impact of mobile credit facilities. Policy reforms should
focus on creating a supportive legal framework for mobile credit services, ensuring that
they are affordable, secure, and accessible to small businesses.

Lastly, the government and development partners should encourage collaborations
between mobile financial service providers and educational institutions to create
specialized programs aimed at SME owners. This would allow for the continuous
improvement of financial literacy and entrepreneurial capabilities, which the study

showed as crucial in enhancing the overall performance of SMEs.
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5.6 Recommendations for Future Research

The study investigated the effect of mobile financial services on the financial
performance of SMEs, with Entrepreneur Training as a moderating variable. Based on its
findings and limitations, the study recommends several avenues for future research.

First, this study can be replicated in future research efforts using the same set of
variables, but with an expanded geographical scope or across different sectors. The
current research focused on SMEs in Trans-Nzoia County, Kenya; thus, conducting
similar studies in other regions or industries may provide comparative insights and
enhance the generalizability of the findings.

Second, in terms of conceptualization, the study operationalized mobile financial services
through three key dimensions: mobile savings, mobile credit facilities, and money
transfers. Future studies could explore additional components of mobile financial
services, such as mobile insurance or mobile investment platforms, to provide a more
comprehensive understanding of how these services affect SME performance.

Equally, the study interrogated the role of Entrepreneur Training as a moderating
variable. Future research could examine other potential moderating or mediating
variables, such as competitive advantage, innovation capacity, or financial literacy. These
factors may offer deeper insights into how external and internal capabilities influence the
relationship between mobile financial services and SME performance.

Finally, longitudinal studies could be conducted to track the long-term impact of mobile
financial services on SMEs. This would offer a dynamic perspective on how these

services contribute to business growth and sustainability over time.
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APPENDICES

Appendix I: Research Questionnaire

Appendix IT: Research Questionnaire

Thisis purely an academc data collection questionnaire. The research intends to ascertain the
effect of MICROFINANCE MOBILE SERVICES AND FINANCIAL PERFORMANCE
OF SMALL AND MEDIUM SCALE ENTERPRISES IN KITALE TOWN,TRANS-NZOIA
COUNTY, KENYA. The mformation gathered shall be handled with the highest level of

confidentiality. You are not required to put any identification on the questionnaire.

PART A: - GENERAL INFORMATION
1. Gender: Male { } Female { }

2. Age Bracket
18-25vyrs{ } 26-30wyrs{ } 31-35yrs } 35—-40vers{ } AbovedOvrs { }

3. Highest education level:

Certificates{ }  Diplomas{ } Bachelor’sDegree{ } Postgraduate { }

4. Howmany employees does the busmess have? {Tick as Appropnate}

1-5{ } 6-10{} 11-15{ } Over13{ }

5. Howlonghave your business been operational? {Tick as Appropnate}

Lessthan3yrs { } 3-10vyrs{ } 11-153wyrs { }Aboveldyrs{ }

6. Specify the type of business that you operate?
fWholesale { } Retailer { } Service { } Manufactunng { }
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PART B:-MICROFINANCE MOBILE SERVICES

Ejs

Thiz part ofthe questionnaire provides statements on mohile servicesthat SME s can mmplement
to manage decliming performance. The options mcluded are operations money transfer payvments,
mobile saving, and mobile credit facilities. For each of the statement presented, specify the
extent to which the SME has undertaken measures to immplement each n a scale of 1-3, where:
1=Not at all; 2=Shght extent; 3=Moderate extent; 4=High extent; 5=Very high extent

1. MONEY TEANSFER/PAYMENTS

As part of the SME's mobile services to enhance performance, we have | 1) 2| 3| 4

undertaken several measures in our money transfer/payments that have
included:-

£

Momtonng transfer of payment by owr customers

Imtiating electromic transfers m work operating procedures

Momtonng online payment on declimngrevenue

Effecting digital currency inthe pace of our market response

Closely analyzing unified pavmert mterface and levels of competitonin the

industry

Makingnecessary unified interface mmeoneytransfer to address any declining

ST03S Margins

Improving digital currency m our organmizationto improve performance levels

Increased number of online pavment on the instithition

Changmng the microfinance service to digital currency.

Changmng the operations of the mstitution to online services

Adjusting the money transfer services and changing our products/servicesto a

urified mterface to meet customer needs

Increasing the level of money transferto meet the Strategic Business Units

Increasing our efforts towards maximizing mobile moneytransferto

sharsholder value

Adoptingbetter approaches for delivenng customer expenence through digital

platforms
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1. MICROFINANCE MOEBILE SAVINGS

As part of the SME's mobile services to enhance performance, we have

undertaken several measures in our mobile saving that have included.-

Identifymg all our perfommmgtypes of mobile savings accounts

Feconcentrating group savings accolmnts resources into areas with lugh retums

Redeploymng complex mvestment assets to areas with better growth prospects

Increasmgthe levellocked saving mvestments for better retums

Creatingmore current accourts for profit centres

Focusmgmeore on SME's core business by encouraging group savings

Closing savings accounts that are unprofitable to the business

Close down non-perfonring savings accounts

Relocating mobile savings to busmness areas where they are best suited

1. MOEILE CREDIT FACILITIES

As part of the SME's mobile services te enhance performance , we have
undertaken several measures in our mobile credit facilities that have

included.:-

Increasing ourbudget on credit facilities for development purpose

Reducmg our mamtenance costs through applicationofmobile credit facihties

Operating onvery stnct budget to avold mamialloan applicationcost

Increasmg compliance to budgetlines through use of mobile app to lend facilities

Improve more onrevolvingloans as a way ofreducing our marketing budget

Reducmgthe cost of processing credit facilities through retaill mobile loans

Encouragmgtoleasmgtools and machines onmstallment credits.

Increasmg more on conmautted facilities to cut down onnon-core expenses

Operating within acceptable levels of retailling credits mn terms of cost ncome

ratio
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PART D: - ENTERPRRENEUR TRAINING

Vanous elements may have influenced the success of SMEs in the period that it has been
carrying out vanoeus forms of microfinance mobile services. Indicate your perception of the
likely effect of the factors listed in the statements belowin a scale of 1-3, where 1=Not at all;
2=Bhight extent; 3=Moderate extent; 4=High extent; 3=Very hugh extent

Statements on entrepreneur training 112345
Wehave acquired processesthat are promoting creative andtechrical skills in
our finm

The SMEhas expenenced high ownership like skalls among work groups

We have built ability to keep books of accournts through training programs

We havenetworking and teclmical enabled leaming processes within our SMEs
We are able to translate our entrepreneimial training and developmert into
busimness nsk managemert.

Traming on financial management has quickenour decision makng,

We have built capadty to continuously innovate through entreprenswr training
skills

We are differentiated by the traming efficiency we have bult

Onr SME has ability to ensure work 15 done m less costly manner through
traiming skills developed.

PARTE: -SME PERFORMANCE
(a) Financial Performance
Based on 1-5 scomnng scale, rate the financial performance of your crganization gauged on
Eetum on Assets (ROA) and Eetum on Investment{F.OT)for the indicated periods below where:
+| 1=Less than 1% 2=Between 1-2% 3=Between 2-3% 4=Between 3-4% 5=3% and Above
Beturn on Assets(ROA) 123 45

2023
2022
2021
2020
Return on Investment{ROTI) 1/ 2| 3| 4|5

Thank vou for vour participation!
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Appendix II: List of Registered Smes in Trans-nzoia County, Kenya

Kitale Industries Ltd

Njoo Twende Safari

Kitale Nature Conservancy

Kwik Kall Ltd

Magnel Chemists Ltd

Nandi Hills Chemist

Munyaka Cycle Mart

Anand Shop

OO N0~ wiN

Jalaram Drapers

=
o

. B Maina Wholesalers

[
[

. Chandvip Stores

=
N

. Chania Supplies

[ERY
w

. Endebess Store

[EEN
IS

. G K Muchirijitex

=
ol

. Nyandarua Wholesalers

=
D

. Rafiki Bata Wholesale Ltd

[
\‘

. Rajani Wholesalers

=
oo

. Sabugo Wholesalers

[EY
O

. Soy Trading Co

N
o

. Mazop Enterprises Ltd

N
=

. Kinale Sax Mills

N
N

. Action Nord Sudi

N
w

. A D C Machinery

N
~

. African Retail Traders (2005) Ltd -Kitale

N
o1

. Agnes Fashion

N
()]

. Agricultural Mechanization

N
-~

. Alldean Satelite Networks (K) Ltd

N
oo

. Aman Engine Parts (K) Ltd

N
©

. Anmol Drappers Ltd

w
o

. Argos Furnishers Ltd

w
e

. Armstrong C B Centre

w
N

. Arshil Hardware Ltd

w
w

. Articulate Creations

w
&

. Aspire Technologies

w
o1

. Auto & Hardware
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https://www.businesslist.co.ke/company/39287/kitale-industries-ltd
https://www.businesslist.co.ke/company/19493/njoo-twende-safari
https://www.businesslist.co.ke/company/18643/kitale-nature-conservancy
https://www.businesslist.co.ke/company/72112/kwik-kall-ltd
https://www.businesslist.co.ke/company/72158/magnel-chemists-ltd
https://www.businesslist.co.ke/company/72287/nandi-hills-chemist
https://www.businesslist.co.ke/company/145913/munyaka-cycle-mart
https://www.businesslist.co.ke/company/107257/anand-shop
https://www.businesslist.co.ke/company/107262/jalaram-drapers
https://www.businesslist.co.ke/company/81531/chandvip-stores
https://www.businesslist.co.ke/company/81555/chania-supplies
https://www.businesslist.co.ke/company/84027/endebess-store
https://www.businesslist.co.ke/company/86404/jitex
https://www.businesslist.co.ke/company/90869/nyandarua-wholesalers
https://www.businesslist.co.ke/company/92012/rafiki-bata-wholesale-ltd
https://www.businesslist.co.ke/company/92046/rajani-wholesalers
https://www.businesslist.co.ke/company/92623/sabugo-wholesalers
https://www.businesslist.co.ke/company/93626/soy-trading-co
https://www.businesslist.co.ke/company/17661/mazop-enterprises-ltd
https://www.businesslist.co.ke/company/76794/kinale-sax-mills
https://www.businesslist.co.ke/company/10328/action-nord-sudi
https://www.businesslist.co.ke/company/79424/a-d-c-machinery
https://www.businesslist.co.ke/company/4887/african-retail-traders-2005-ltd-kitale
https://www.businesslist.co.ke/company/79744/agnes-fashion
https://www.businesslist.co.ke/company/10329/agricultural-mechanization
https://www.businesslist.co.ke/company/10330/alldean-satelite-networks-k-ltd
https://www.businesslist.co.ke/company/10331/aman-engine-parts-k-ltd
https://www.businesslist.co.ke/company/10332/anmol-drappers-ltd
https://www.businesslist.co.ke/company/33946/argos-furnishers-ltd
https://www.businesslist.co.ke/company/10333/armstrong-c-b-centre
https://www.businesslist.co.ke/company/10334/arshil-hardware-ltd
https://www.businesslist.co.ke/company/104007/articulate-creations
https://www.businesslist.co.ke/company/11201/aspire-technologies
https://www.businesslist.co.ke/company/10335/autohardware

36.

Ayuya & Beatrice Co Ltd

37.

Babra School Supplies

38.

Bansari Enterprises

39.

Bationolles Ltd

40.

Bencomm Computer & Services Ltd

41.

Bhavik Collection

42.

Bosco Hardware

43.

Burn Afrigas (1973) Ltd

44,

Budamba Farm

45,

Central Farmers Garage Ltd

46.

Century Pharmacy Ltd

47.

Co-Operative Union Ltd

48.

Chetana Wholesalers Ltd

49,

C K Shah & Bros

50.

Crackoell World Wide

o1,

Daverish Commercial Agency

52.

Esenta Computer Lab

53.

Edmos Tailoring & School Outfitters

54,

End Chem Pharmacy

55.

Eldoret Express Co Ltd

56.

Elgon Mini Market Ltd

S7.

Eva Pharm Ltd

58.

Faidi Kenya

59.

Fremos Commercial Agency

60.

Gikanga & Associates

61.

Gilmos Timbermart

62.

Gadher Enterprise Ltd

63.

G Insurance & Commercial Agencies

64.

Gudhika Hardware

65.

Hems International Ltd

66.

Henal Emporium

67.

Hill Barrett & Co Ltd

68.

Hitech L S

69.

Highland Electronics

70.

Horticultural Crops Development Authority

71.

lan & Linda Harris

72.

Igana Stores
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https://www.businesslist.co.ke/company/80398/ayuyabeatrice-co-ltd
https://www.businesslist.co.ke/company/3557/babra-school-supplies
https://www.businesslist.co.ke/company/10336/bansari-enterprises
https://www.businesslist.co.ke/company/80568/bationolles-ltd
https://www.businesslist.co.ke/company/10339/bencomm-computerservices-ltd
https://www.businesslist.co.ke/company/10340/bhavik-collection
https://www.businesslist.co.ke/company/12553/bosco-hardware
https://www.businesslist.co.ke/company/81004/burn-afrigas-1973-ltd
https://www.businesslist.co.ke/company/12635/budamba-farm
https://www.businesslist.co.ke/company/5583/central-farmers-garage-ltd
https://www.businesslist.co.ke/company/53475/century-pharmacy-ltd
https://www.businesslist.co.ke/company/82364/co-operative-union-ltd
https://www.businesslist.co.ke/company/81727/chetana-wholesalers-ltd
https://www.businesslist.co.ke/company/45237/c-k-shahbros
https://www.businesslist.co.ke/company/82478/crackoell-world-wide
https://www.businesslist.co.ke/company/144207/esenta-computer-lab
https://www.businesslist.co.ke/company/67312/edmos-tailoringschool-outfitters
https://www.businesslist.co.ke/company/53543/end-chem-pharmacy
https://www.businesslist.co.ke/company/11330/eldoret-express-co-ltd
https://www.businesslist.co.ke/company/53549/eva-pharm-ltd
https://www.businesslist.co.ke/company/11264/faidi-kenya
https://www.businesslist.co.ke/company/84682/fremos-commercial-agency
https://www.businesslist.co.ke/company/85012/gikangaassociates
https://www.businesslist.co.ke/company/16331/gilmos-timbermart
https://www.businesslist.co.ke/company/45286/gadher-enterprise-ltd
https://www.businesslist.co.ke/company/19514/g-insurancecommercial-agencies
https://www.businesslist.co.ke/company/17199/gudhika-hardware
https://www.businesslist.co.ke/company/85519/hems-international-ltd
https://www.businesslist.co.ke/company/17217/henal-emporium
https://www.businesslist.co.ke/company/2131/hill-barrettco-ltd
https://www.businesslist.co.ke/company/16718/hitech-l-s
https://www.businesslist.co.ke/company/3837/highland-electronics
https://www.businesslist.co.ke/company/34273/horticultural-crops-development-authority
https://www.businesslist.co.ke/company/16722/ianlinda-harris
https://www.businesslist.co.ke/company/85781/igana-stores

73. Intermediate Technology Dev Group

74. Intermark Agencies

75. Itete Trading Co Ltd

76. Jakinda Gen Sup & Stationeries

77. Jaribu Kagoto Co Ltd

78. Jowiste Graphics Ent

79. Kacha Supplies Agencies

80. Kaosa & Co Advocates

81. Kamro Agrovet Ltd

82. Kapepharm Pharmacy Ltd

83. Kenya Potters R Services

84. Kenya Union Of Savings & Credit Co-Operative Ltd - Kuscco

85. Ken Shop

86. Kenya Credit Traders Ltd

87. Kenya Plant Health Inspectorate Services (Kephis)

88. Kenya Utensils

89. Khatuns

90. Khetia Drapers Ltd

91. K K Shah & Sons Ltd

92. Kiaro Scrap Metal Dealer

93. Kiboswa Filling Station

94. Kipkosgei A Bungei & Co

95. Kipsongo Hardware

96. Kitale Agrochem Store

97. Kitale Best Animal Feeds

98. Kitale Consultants

99. Kitale Glass Hardware

100 Kitale Hardware

101Kitale Vet Agro Enterprises Ltd

102 Kitale Guest House

103 Kitale Variety Stores Ltd

104K-Rep Development Agency -Kitale

105KTrishina Bakery Ltd

106Kukopesha (Ktl) Ltd

107Lemminkeinen (K)

108Lodwar General Merchants

109Lovin Holdings Agro-Ltd
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https://www.businesslist.co.ke/company/19503/intermediate-technology-dev-group
https://www.businesslist.co.ke/company/85949/intermark-agencies
https://www.businesslist.co.ke/company/18662/itete-trading-co-ltd
https://www.businesslist.co.ke/company/16137/jakinda-gen-supstationeries
https://www.businesslist.co.ke/company/12941/jaribu-kagoto-co-ltd
https://www.businesslist.co.ke/company/100965/jowiste-graphics-ent
https://www.businesslist.co.ke/company/3552/kacha-supplies-agencies
https://www.businesslist.co.ke/company/17221/kaosaco-advocates
https://www.businesslist.co.ke/company/2054/kamro-agrovet-ltd
https://www.businesslist.co.ke/company/53947/kapepharm-pharmacy-ltd
https://www.businesslist.co.ke/company/16337/kenya-potters-r-services
https://www.businesslist.co.ke/company/26006/kenya-union-of-savingscredit-co-operative-ltd-kuscco
https://www.businesslist.co.ke/company/19239/ken-shop
https://www.businesslist.co.ke/company/34045/kenya-credit-traders-ltd
https://www.businesslist.co.ke/company/42895/kenya-plant-health-inspectorate-services-kephis
https://www.businesslist.co.ke/company/87349/kenya-utensils
https://www.businesslist.co.ke/company/20584/khatuns
https://www.businesslist.co.ke/company/29248/k-k-shahsons-ltd
https://www.businesslist.co.ke/company/16124/kiaro-scrap-metal-dealer
https://www.businesslist.co.ke/company/16701/kiboswa-filling-station
https://www.businesslist.co.ke/company/16441/kipkosgei-a-bungeico
https://www.businesslist.co.ke/company/18401/kipsongo-hardware
https://www.businesslist.co.ke/company/87857/kitale-agrochem-store
https://www.businesslist.co.ke/company/143145/kitale-best-animal-feed
https://www.businesslist.co.ke/company/17395/kitale-consultants
https://www.businesslist.co.ke/company/18701/kitale-glass-hard
https://www.businesslist.co.ke/company/18815/kitale-hardware
https://www.businesslist.co.ke/company/19065/kitale-vet-agro-enterprises-ltd
https://www.businesslist.co.ke/company/87859/kitale-guest-house
https://www.businesslist.co.ke/company/87864/kitale-variety-stores-ltd
https://www.businesslist.co.ke/company/13461/k-rep-development-agency-kitale
https://www.businesslist.co.ke/company/16123/krishina-bakery-ltd
https://www.businesslist.co.ke/company/19675/kukopesha-ktl-ltd
https://www.businesslist.co.ke/company/12956/lemminkeinen-k
https://www.businesslist.co.ke/company/33185/lodwar-general-merchants
https://www.businesslist.co.ke/company/18818/lovin-holdings-agro-ltd

110Lowland Insurance Service

111Lucent Technologies

112Mac Auto Care Ltd

113Mach Chemists

114Maizeland Service Station Ltd

115Malvi Hardware

116Manunga Agro Stores

117Mamboleo Hotel

118Mangat I B A Partners

119Mbigulu Farms

120Mbugua Brothers

121Mothers Pharmacy

122Matunda Stores

123Mayfeeds Kenya Ltd -Kitale

124Mesachepatali Back

125Michael Kamaketch Kobil Station

126Midamerica Int Ag Con

127Millan Kumar D Patel

128Mitume Centre

129Msafiri Groceries

130Mulinga Ltd

131Mwamba Valuers

132Namkar Stores

133Ndalu Farm Ltd

134Ndegwa Chemist

135Nandi Hills Chemists

136Neera Shari Wear

137Nizar Auto Spares & Hardware Ltd

138North Rift Crystal Hotel

139Nzoia Chemists Ltd

140Panacal International Ltd

141Pastral & Cat Centre

142Pen Electrical Serv

143Perkins Auto Garage Ltd

144Pinewood Resort Club and Hotel

145Precious Filling Station

146Roje Ltd
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https://www.businesslist.co.ke/company/16374/lowland-insurance-service
https://www.businesslist.co.ke/company/13470/lucent-technologies
https://www.businesslist.co.ke/company/18173/mac-auto-care-ltd
https://www.businesslist.co.ke/company/54026/mach-chemists
https://www.businesslist.co.ke/company/19078/maizeland-service-station-ltd
https://www.businesslist.co.ke/company/19565/malvi-hardware
https://www.businesslist.co.ke/company/2141/manunga-agro-stores
https://www.businesslist.co.ke/company/18868/mamboleo-hotel
https://www.businesslist.co.ke/company/19510/mangat-i-b-a-partners
https://www.businesslist.co.ke/company/89097/mbigulu-farms
https://www.businesslist.co.ke/company/13822/mbugua-brothers
https://www.businesslist.co.ke/company/42681/mothers-pharmacy
https://www.businesslist.co.ke/company/51574/matunda-stores
https://www.businesslist.co.ke/company/2843/mayfeeds-kenya-ltd-kitale
https://www.businesslist.co.ke/company/89248/mesachepatali-back
https://www.businesslist.co.ke/company/89324/midamerica-int-ag-con
https://www.businesslist.co.ke/company/18420/millan-kumar-d-patel
https://www.businesslist.co.ke/company/19086/mitume-centre
https://www.businesslist.co.ke/company/33178/msafiri-groceries
https://www.businesslist.co.ke/company/13823/mulinga-ltd
https://www.businesslist.co.ke/company/50931/mwamba-valuers
https://www.businesslist.co.ke/company/17983/namkar-stores
https://www.businesslist.co.ke/company/90356/ndalu-farm-ltd
https://www.businesslist.co.ke/company/43454/ndegwa
https://www.businesslist.co.ke/company/90253/nandi-hills-chemists
https://www.businesslist.co.ke/company/19126/neera-shari-wear
https://www.businesslist.co.ke/company/5733/nizar-auto-spareshardware-ltd
https://www.businesslist.co.ke/company/18175/north-rift-crystal-hotel
https://www.businesslist.co.ke/company/26307/nzoia-chemists-ltd
https://www.businesslist.co.ke/company/16175/panacal-international-ltd
https://www.businesslist.co.ke/company/91403/pastralcat-centre
https://www.businesslist.co.ke/company/17846/pen-electrical-serv
https://www.businesslist.co.ke/company/16858/perkins-auto-garage-ltd
https://www.businesslist.co.ke/company/19127/pinewood-resort-club-and-hotel
https://www.businesslist.co.ke/company/19553/precious-filling-station
https://www.businesslist.co.ke/company/18220/roje-ltd

147Royal Insurance of E. A. Co Ltd

148Royal Cyber

149Salaba Agencies Ltd

150Saboti Chemists Ltd

151Saboti Stores

152Sarara Chemist

153Sarjons Agency Ltd

154Sas Service Station

155Savemore Distributors

156Sayare

157Servanthood and LD F

158Sichale Kidiavai Advocates

159Softnet Institute

160Sote Flowers Ltd

161Socio Farm

162Suamfancy Wear

163Success Pharmacy

164Super Cyber

165Super Expo Ltd

166Swam Timber

167Timaka Com Agencies

168Transnzoia Store

169Trans-Mattresses Ltd

170Tredex Limited

171Tropique Drycleaners & Laundries

172Tumani Youth Centre

173Turgana Complex Computer

174Veer Collection

175Wananchi Hotel

176Wanana Insurance Agency

177Western Small Industrial

178Westside Kenya

179Yavo Timber Yard

180Yusuf Automobiles Ltd

181Zura Night Sakwa

182Cherangani Hills Ltd

183Mwenda Distributors Ltd
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https://www.businesslist.co.ke/company/16916/royal-insurance-of-e-a-co-ltd
https://www.businesslist.co.ke/company/17716/royal-cyber
https://www.businesslist.co.ke/company/92717/salaba-agencies-ltd
https://www.businesslist.co.ke/company/54251/saboti-chemists-ltd
https://www.businesslist.co.ke/company/31804/saboti-stores
https://www.businesslist.co.ke/company/18211/sarara-chemist
https://www.businesslist.co.ke/company/19646/sarjons-agency-ltd
https://www.businesslist.co.ke/company/19102/sas-service-station
https://www.businesslist.co.ke/company/17388/savemore-distributors
https://www.businesslist.co.ke/company/13862/sayare
https://www.businesslist.co.ke/company/19248/servanthood-and-l-d-f
https://www.businesslist.co.ke/company/19282/sichale-kidiavai-advocates
https://www.businesslist.co.ke/company/18215/softnet-institute
https://www.businesslist.co.ke/company/34296/sote-flowers-ltd
https://www.businesslist.co.ke/company/93505/socio-farm
https://www.businesslist.co.ke/company/19112/suamfancy-wear
https://www.businesslist.co.ke/company/94012/success-pharmacy
https://www.businesslist.co.ke/company/19648/super-cyber
https://www.businesslist.co.ke/company/31803/super-expo-ltd
https://www.businesslist.co.ke/company/17839/swam-timber
https://www.businesslist.co.ke/company/18445/timaka-com-agencies
https://www.businesslist.co.ke/company/19692/transnzoia-store
https://www.businesslist.co.ke/company/38747/trans-mattresses-ltd
https://www.businesslist.co.ke/company/17256/tredex-limited
https://www.businesslist.co.ke/company/94831/tropique-drycleanerslaundries
https://www.businesslist.co.ke/company/18251/tumani-youth-centre
https://www.businesslist.co.ke/company/18801/turgana-complex-computer
https://www.businesslist.co.ke/company/16874/veer-collection
https://www.businesslist.co.ke/company/17734/wananchi-hotel
https://www.businesslist.co.ke/company/17845/wanana-insurance-agency
https://www.businesslist.co.ke/company/18208/western-small-industrial
https://www.businesslist.co.ke/company/19097/wesida-kenya
https://www.businesslist.co.ke/company/95743/yavo-timber-yard
https://www.businesslist.co.ke/company/5221/yusuf-automobiles-ltd
https://www.businesslist.co.ke/company/16170/zura-night-sakwa
https://www.businesslist.co.ke/company/29194/cherangani-hills-ltd
https://www.businesslist.co.ke/company/90068/mwenda-distributors-ltd

184N K Distributors

185P K Bhatia Ltd

186Sabwani Distributors (1991)

187Tanna Distributors

188Kitale Consultants

189Manisha Consultants

190Western Seed & Grain Co Ltd

191Lasco General Contractors and Suppliers.

192Ti Customs Ltd

193Small-Large Bore Rubber Hoses

194Data world Technologies Ltd

195Suncolor Studios

196Mwangaza Studio

197Kaptega Multi-Purpose Co-Operative Society

Source: Kenya Business Directory.
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https://www.businesslist.co.ke/company/90114/n-k-distributors
https://www.businesslist.co.ke/company/29289/p-k-bhatia-ltd
https://www.businesslist.co.ke/company/92625/sabwani-distributors-1991
https://www.businesslist.co.ke/company/29262/tanna-distributors
https://www.businesslist.co.ke/company/27006/kitale-consultants
https://www.businesslist.co.ke/company/26807/manisha-consultants
https://www.businesslist.co.ke/company/95545/western-seedgrain-co-ltd
https://www.businesslist.co.ke/company/111213/lasco-general-contractors-and-suppliers
https://www.businesslist.co.ke/company/145089/ti-customs-ltd
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CcdsU3QhLZtGNHJLBwuIPxJqYwA_yyKy9d87JqoK-D2QQASC7m4kLYJWL5gSgAcGry-0DyAEGqQI1FwkyhI1tPqgDAcgDywSqBIECT9BOhl4-4lGwmzpdgy2fgil5lkvdfz8VSg4vqHQPlFEbrMjIUOimWVDG1pAKWRB9USIAeLtolJPQ9b8pXIvRfGLyBZH3yWRSW3y9MW3srtucKmXjHeGgyd6Gwx7tuBFtlWphQr3MCJRtFh7tAValDt2WopX4BasFV2PrHlOoyPBG2URI7CXwZv_yyJysNsycsDpA994dEZUXQywXQQ8-LqhHNunohTsdkyyJ0w0iVd_8VCnnxxvAmtrtO5lokLqOVZwgkMwmQM2mroWHg0Qs6zIqR5mzh5fpSJ05mR43TUHgTzyLS49A8n4ZSsvGRqlCNkbx2QWLXhL9OZpekaW_KufABMK_i6rZAYgFpbLQjwagBjeAB6fUtBKoB9m2sQKoB9XJG6gHpr4bqAeOzhuoB5PYG6gH7paxAqgH_p6xAqgHr76xAqgHmgaoB_PRG6gHltgbqAeqm7ECqAeDrbECqAfgvbECqAf_nrECqAffn7ECqAfKqbECqAfrpbECqAfqsbECqAeZtbECqAe-t7ECqAf4wrECqAf7wrEC2AcB0ggoCIAhEAEYHzIBCjoOn9CAgICABIDAgICAoChIvf3BOljDg5SA55uGA7EJdjQdSuWzHhuACgGYCwHICwHaDBAKChDg5KbYq6qht0cSAgEDqg0CS0XIDQHYEw2IFAbQFQH4FgGAFwGyFywSKhIoCJf17MDix_SSQRIWU0lNVUxBVEVEX0RPTUFJTl9QVUIxUBgBIANIJbIYCRICqlAYNyIBAA&ae=1&ase=2&gclid=EAIaIQobChMIkfCUgOebhgMVkqBQBh1EDQb4EAEYASAAEgIZDPD_BwE&num=1&cid=CAQSPAB7FLtqx3FhGI8JIKH5oT761MJQLrZpU24uXwDmBImZo8yET3g4jA8c3dO2LKKza9Mo77FFVF2QM6YHZBgB&sig=AOD64_0aoMiPeWO51HfL9Pctu75j_L2vAQ&client=ca-pub-3351151485848212&adurl=https://trucorubber.com/en/industrial-rubber-hose%3Fcam%3Dutm_source_google%26utm_medium%3Dppc%26utm_campaign%3Dremarketing_dlp_rubber_hoses%26gclid%3DEAIaIQobChMIkfCUgOebhgMVkqBQBh1EDQb4EAEYASAAEgIZDPD_BwE
https://www.businesslist.co.ke/company/75160/dataworld-technologies-ltd
https://www.businesslist.co.ke/company/62174/suncolor-studios
https://www.businesslist.co.ke/company/43568/mwangaza-studio
https://www.businesslist.co.ke/company/67533/kaptega-multi-purpose-co-operative-society

Appendix III : Approval of Research Proposal

EEMNYATTA UNIVERSITY
GRADUATE SCHOOL

E-mail:  desn-pradoaeaboac ke .0, Boo 43844, (0100

s MAIRDEBL, KENYA
Wehsite: woree koac ke Tel. 810901 Ext. 4150

Intemal bleman

FROM: Executive Dean, Graduate Schaos] DATE: 25" Ociches, 2024
Tix: Ecla Mekesa Wanyama REF: D&3,/21143 /2020

C/o Aceounting & Finance Dept.

EUHFET: APPROVAL OF RESEARCH PROJECT PROPOSAL

This is to mform you that Graduare School Boasd at its meeting of 16° October, 2024 appeoved your
Research Project Proposal for the MEB.A Degree Entitled, “Micmfinance Mobile Services and
Financial Performance of Small and Medium Size Enterprises in Trans-Mzoia Counry,
Eenya.™

You may now proceed with your Data Collection, Subject to Clearnce with Diregior General,
Matiomal Commission for Soence, Technology and Innomanon.

A you embark on your data oollection, please note thar you will be sequired to submit tr Greadhete
School completed Supervision Tracking and progress report Forms per semester, The Forms are
available at the University's Website under Graduare School webpage downloads.

Alsn, pleass ensure that you publish artcle(s] from yoar project hefore submitting it m '(;rldu.lhl.-
School for cxamination as per the Commission for University Educanon and Kenyara University
guidelines.

Thank you.

-

FOR: EXECUTIVE DEAN, GRADUATE SCHOOL

ce.  Chairman, Aecounting and Finance Depa.
Superrisor

1. Dr Moses Aluoch
/e Department of Aceounting and Finance
Kinyaita 3

A me

Transfizming Higher Education. .. Enhancing Lives Eﬂlli

B ervatts U nireersity is TS0 900 3015 Cenmfied
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Appendix IV : Research Authorization

———
ol

KENYATTA UNIVERSITY
GRADUATE SCHOOL
Eomal: dean-graduate@kuacke P.O. Box 43844, 00100
' NAIROBI, KENYA
Webmre: www kaacke Tel 8710901 Ext, 57530
Our Ref: D53 /21143 /2020 DATE: 28" October, 2024

Director Genesal,

Natioaal Commission for Science, Technology
and Innovation

P.O. Box 30623-00100

NAIROBI

Dear Sar/Madam,

D33/21143/2020

| write 0 introduce Ecla Nekesa Wanyama who is a Postgraduate Seudent of this University. The
student is registered for MB.A degree programme in the Department of Accounting and Finance,

Ecla intends to conduct sesearch for o MB.A Project Proposal entitled, “Microfinance Mohile
Services and Financial Perdformance of Small and Medium Size Enterprises in Trans-Nzoia
County, Kenya.”

Any assstance given will be highly appreciated.

Yours fathfully,

C j‘k\—f 3
PROF, ELIUD NJAGI
EXECUTIVE DEAN, GRADUATE SCHOOL

AN

Transforming Higher Education. .. Enhancing Lives Eoli
vz

Kenyatra University =[50 9001 2015 Certificd
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Appendix V: Nacosti Permit

&)

NATIONAL COMMISSION FOR
SCIENCE,TECHNOLOGY & INNOVATION

Ref Mo 654892 Dt of osse. LN November/2024 |
RESEARCH LICENSE

This Is te Cortlfs that Ma. Fcls Neboon Wanryams of Kenystta Usiversits, bxs been b ed o 4 h % per the
provisicn of the Science, Technelogy and Insovation Act, 2013 (Rev. nlohrm—u*mormm
mmmmmtmmormammmmmmm-&
NZOIA COUNTY, lC!N\‘Ahtl-p!b‘-dln 13Nov ember/ 28,

Licesse Mo NACOSTLP 2441 T84

m' o@tw.

N.ATthAL M&‘ﬂON FOR
“SCIENCE TECHNOLOGY &
INNOVATION

NOTE: Tha ix & conputer grocwiad Liceonse To vexify the sathembicity of this &
Scun e QR Cods waing QR scanser spplication.

126



THE SCIENCE, TECHNOLOGY AND INNOVATION ACT, 2613 (Rev. uu)

Loyl Noice No. 108 The Sciance, Technology snd lmovatice: (Reurch Lisersing) Regpiations, 2014
The Nathoaal Comuminshon for Scicace, Technology and Insovatien, beredc refamed i o (e Conminicn, wi (e otatlishel sl (e
Science, Todwology and lsnovasion Act 2013 (Revised 2014) herein afler referted 1o s the Act. The abjective of the Commiseos dhall be 1o

regulsc snd soure quality n the wicece, locknology and mmovation sector snd advise the Ouvernment in matiens refuiad thersto,

L Thels i grastal subject 1o providons of the Comtitation of Koy, fhe Sc Tecinology wd | aoer Act, and other
2 laws, policies snd rogels Accordngly , the Li shall adhere o sach procedures, stasdends, code of efbscs end
e --vhe hod by sydations mude ender the Adl, or prescribal by provisoes of | sl tresties of which Kesys
ulmb

2 The macwrch md its reliod activilics e well shall be beneficial 1o the cosntry and shall oot in my way,

i Enduger national

& Adverely effed fie lives of Kexryas

it Bem hon of Kexya's & soeal obligations mclading Biclogical Wespons C soe (BWC), Compred
Mh.-?m'l‘m;&.—mmaxf‘ ical, Biclogical, Rackological mad Nucler (CHRN).

iv. Rﬂl.. ot J property rights of ilics in Kenya

v. Adversely affed he oo

Vi Advenely affedt e rights of conmnunitics

mtﬁunﬂfu&mmmdwﬁdm

3
4 The hooue my rights & 4
5 mﬁ—nmknﬂhuﬁkmdlqmm&_&wﬂn&wdh&mﬂ-
X i wilh fhe provieoss of e Ad or sy other wrillen law
& Thlmﬂn!nlblchdc«mbhmd'“ om, Cownty Cummrmsionss end Courty Goversor befire
of the
7. Excavation, filming, movesant, snd collection of specs see subject 1o farther y o froes #cl G
Agescica
R Thlmhuﬂ’\e sbority 10 ' isd
9. The Commses od evaliste e liossaexd ch project fir the pumpuose of soesny and evaluating complance with

Ihu-hﬁndlhlu-

¥ The Licensee shall suborst coe band copy, and uplond & soft copy of ther fisad report (thess) omlo & platform devignatad by the
Conmiwion within e yeur of completion of the reseech.

1 ma—umhn‘lhuﬁhhaﬂﬁ-dhlunhhmm‘pwm

12 Rescurch, findizgs and isfl » by abiall be stoned e disenizated, Wled or sppliod in sech & masner o
1oy be prescrited by the C s from lisse 1o line

13 Thels shall dischoe W the Comnzoion, the rek [matttions] Saetfic d Filicd Review Conmtios, and the reicvest
nationd spencies sy 3 e and di iex Ut wee of Natioo]

e m&-_nﬂhmbmhqpmkn#unnq scicelific imovation, isvesticn or pelest of
strsdogic arportence 1o the coanty .

15 Relevient lnstitational Scentific and Bihical Review Commiliee shall moaitor snd evalusie the research periodically, snd muke & repont
of i findiegs 1o the Conmmizson fie Y o

Nations] Coemission for Sci Tecinology mad

IenevataosNACOSTT),
Off Waiyski Way, Upper Kabete,
P. O Box 30623 - 00100 Naolsi, KENYA
Teephase: oeowmm 011378727 0735808245
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