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Editorial

The East African Journal of Information Sciences (EAJIS) is a publication of the School of Information
Sciences, Moi University. It is a biannual journal that was established to address the need for a journal
devoted to highlight recent development trends in research in areas pertinent to Information Sciences
and allied studies, both within and without East Africa. The main objective of this journal is to
enhance the advancement of research for sustainable development. It provides a forum for researchers
to disseminate results of their research activities. It also acts as a data base for research results and
exchange of information for researchers on Information Sciences issues and allied areas of study.
The Journal, therefore, fits accurately within the mission of Moi University to create, preserve and
disseminate knowledge and to make a full contribution to the development of the welfare of the
society through teaching and research.

EAJIS is a peer reviewed journal which focuses on information sciences and related areas of
study. The articles contained in this issue have been authored by scholars from various institutions
all over the world. It therefore contains a unique blend of knowledge from a variety of backgrounds.
Furthermore, the articles were peer-reviewed and their placement in the journal is judicious and
based on merit.

As we invite readers to embrace this journal, it should be noted that its sustainability depends on
the initiative of the entire readership. Above all, it is hoped that the articles will stimulate useful yet
healthy debate that will help give more critical insights on the themes discussed in this second volume
(issue). We hope such analysis and views will feature in subsequent issues.
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This study was a response to the present crisis in Kenyan hotels that are threatened by a
dwindling international market share. It sought to establish a clear relationship between
Information Technology Application as the independent variable, and Competitive
Advantage, the dependent variable. A number of previous studies have suggested
that Information Technology (IT) can be used as a strategic instrument that enables
a company to achieve Competitive Advantage. In this study the effects of applying
information technology on Competitive Advantage were measured through the seven
dimensions of the construct, Competitive Advantage Provided by an Information
Technology Application [CAPITA]. These dimensions are: Primary Activity Efficiency,
Support Activity Efficiency, Resource Management Functionality, Resource Acquisition
Functionality, Threats Response, Pre-emptiveness, and Synergy. Information was
surveyed in Nairobi city, the Kenyan Coast and Nature Reserves Clusters, using the
cross-sectional exploratory survey research design. The study used structured interview
schedules as data collection instruments. The study focused on 2, 3, 4, and 5-star rated
hotels, which constitute a significant 79 per cent of the total number of 2 to 5-star rated
hotels in the country. Cluster and stratified probability sampling was complemented
with simple random probability sampling. With complex sampling 30 respondents in
management were interviewed from 30 hotels within the three principal tour circuits
in the country. Data was gathered in the ordinal scale of measurement and Spearman’s
rank correlation analysis and its related test of significance were applied appropriately
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to the data. The study established that the seven dimensions of the CAPITA construct
do respond to the Application of IT in hotels. This study has also successfully proven
the alternate hypothesis: there is a relationship between the Application of information
technology and Competitive Advantage in Kenyan hotels. The analysis confirmed
a strong correlation between the response of Competitive Advantage in the seven
dimensions of the CAPITA construct of hotels, to the Application of IT in hotels, as
well as with their star rating or the quality of facilities and personnel in hotels.
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