
Abstract 

Meeting sizing needs in today's clothing is an important aspect of customer satisfaction. Based 

on the critical incident and grounded theory techniques, data from focus groups with parents are 

analysed to establish consumer satisfaction/dissatisfaction with children's garment sizing. While 

results revealed that parents were dissatisfied with garment sizing, the study focuses on specific 

causes of dissatisfaction. The centrality of efficient sizing in creation of consumer satisfaction is 

underscored. 

 


